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Legislative Update

New $7.25 an 
hour minimum 
wage introduced 

in House and 
Senate

Just one year after the 
signing of the m inim um  
wage increase into law, 
Democrats are calling for 
new legislation that would 
increase the minimum 
wage even more. On July 
II, Sen. Edward Kennedy 
(D-MA) introduced
S. 2099, which would raise 
the minimum wage by 
more than $2 .00  over the 
next five years. The bill 
calls for an increase o f 50 
cents per year over the next 
three years, and 30 cents 
Per year over the final two 
years with the minimum 
wage reaching $7.25 an 
hour in 20 0 2 Rep. David 
Bonior (D M I)  introduced 
similar legislation in the 
House (H. R. 2211). At a 

conference on July 
22. Sen Kennedy and Rep. 
Bonior announced their 
intentions to push their 
efforts in this Congress by 
bringing the legislation up 
as amendments to hills on 
the House and Senate

How will the new
tax laws affect you?

by Michael J. LoGrasso,
CLU, ChFC
In conjunction with CIGNA 
Financial Advisors, Inc.

On August 5, 1997 
President C linton signed 
into law a long-debated 
budget and tax package 
designed to balance the 
federal budget by 2002 
and trim  taxes by $152 
billion over five years. 
How will this new tax 
package affect food 
retailers and other small 
businesses? Following are 
brief sum m aries o f  several 
key elem ents o f that 
legislation.

E sta te  tax  relief
An increase in the 

$600,000 unified credit 
equivalent to $1,000,000 
will be phased in by 2006. 
The tax reduction noted in 
the schedule at right is 
relative to today 's lax.

One word o f caution: 
The schedule is “back- 
loaded''—there is little 
relief for six years. The

changes to the credit for 
many taxpayers will not 
keep pace with inflation. 
W ills, trusts and other 
docum ents should be 
review ed to m axim ize the 
use o f  the credit.

Starting in 1998, the 
ow ners o f certain qualified 
fam ily-owned business 
interests may exclude up to 
$1.3 million o f business or 
farm value from their 
estates. This exclusion is 
integrated with the new 
unified credit schedule 
(m eaning the exclusion is 
limited to $675,000 in 1998 
with a related phase-down 
to $300,000 in 2006). The

qualification requirem ents 
are strict. The business 
m ust be a “fam ily-ow ned 
business interest" and it 
also m ust be at least one- 
half o f  the decedent’s 
adjusted gross estate and 
pass to an heir who 
“materially participates” in 
the business. Benefits o f 
the exclusion can be 
“recaptured” by the IRS if 
the rules are not met for 
ten years after the decedent 
dies.

Starting in 1998, the 
installm ent paym ent rules 
for taxes attributable to 
closely held businesses 
will change. The tax

Estate tax relief provisions
Year Credit Equivalent Tax Credit Reduction
1997 $600,000 $192,800 $ 0
1998 625,000 202,050 9,250
1999 650.000 211,300 18,500
2000 675.000 220.550 27,750
2001 675,000 220,550 27,750
2002 700.000 229.800 37.000
2003 700.000 229.800 37.000
2004 850.000 287,300 94,500
2005 950,000 326,300 133,500
2006 1000,000 345,800 153,000

attributed up to $1 m illion 
in taxable value o f  the 
business (above the unified 
credit and any exclusion) is 
subject to interest at a rate 
o f  2 percent (the old law 
used a 4 percent rate). The 
rem ainder o f  such taxes is 
subject to interest at a rate 
equal to 45 percent o f  the 
underpaym ent rate. The 
interest paid isn ’t 
deductible for estate or 
incom e tax purposes.

R etroactive to the start 
o f  1997, the 15 percent 
excise tax on excess 
d istributions and excess 
accum ulations related to 
qualified plans and IR A ’s 
is repealed. This is good 
news for taxpayers with 
large IRAs and qualified 
plans. But this does not 
change the fact that these 
plans are still subject to 
estate and incom e tax. If 
benefits are paid in a single 
lump sum to an heir in the 
lop tax bracket, taxes could

See T axes, page 33
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Don't miss 

our “Made 

in

Michigan”

issue.

H elp us celebrate the 
bounty o f  M ichigan  
products during our  

O ctober M ade in 
M ichigan special section. 
Call Ray or Tom  A m yot 

at (248) 557-9600.

A n o ffic ia l pub lica tion  o f the  A ssoc ia ted  Food D ea le rs  o f M ich igan  
and its a ffilia te , P ackage  L iquor D ea le rs  A ssoc ia tion

Pictures Galore!
Maybe there’s one of you. Look inside
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Chairman's Report

AFD Workers’ Compensation 
program keeps getting better

by Mark Karmo 
Chairman o f  the Board 

I am pleased to announce that 
C oreSource, A FD ’s W orkers’ 
C om pensation insurance com pany, 
w as recently purchased by 
Presidium , Inc., a com pany with 
more than 20 offices in the U.S. and 
corporate offices headquartered in 
San Francisco. It is a large 
com pany, capable o f  handling all 
A FD ’s w orkers’ com pensation 
needs. Presidium  is a fully 
integrated supplier o f disability 
m anagem ent services, including 
w orkers’ com pensation/TPA , 
vocational rehabilitation, bill review 
and medical necessity determ ination 
programs.

CoreSource has been an excellent

provider o f w orkers’ com pensation 
insurance for AFD m em bers, 
paying out over tw o m illion 
dollars in dividends over the past 
14 years. In 1996 alone, A F D ’s 
w orkers’ com pensation plan paid 
back $200,000 to its m em bers. 
This program  is a great value to 
A FD  m em bers.

The purchase o f  C oreSource, by 
Presidium  doesn’t change that. 
C oreSource’s 240 em ployees will 
all rem ain at their jobs. Your 
representatives at the com pany 
will rem ain the same. The only 
difference will be that 
C oreSource’s new parent 
com pany, Presidium , Inc., will 
now  enable the com pany to 
provide additional services and 
program s for its subscribers.

The addition o f  the C oreSource 
w orkers’ com pensation d ivision to 
Presidium  will bring the com bined 
com panies annualized revenue to 
$52 m illion. A dding C oreSource 
to P resid ium 's grow ing list o f  
com panies will help AFD 
m em bers rein in their w orkers’

The G rocery Zone By David Coverly

TROUBLE FOR UNCLE JEM IMA

com pensation  costs. P resid ium ’s 
goal is to bring the proven 
m anaged care strategies that large, 
Fortune 500 com panies use, to 
sm aller com panies, like yours and 
mine.

If you haven’t investigated 
A F D ’s w orkers’ com pensation 
program , now  is the tim e to do it. 
W e believe you w on’t find a better 
program  anyw here. For m ore 
inform ation call Judy Shaba at the 
A FD  offices (248) 557-9600.

Congratulations 
Judy!

You m ay have noticed that I 
d id n ’t say to call Judy M ansur for 
inform ation regarding A F D ’s 
insurance program s in the article 
above. No, Judy d id n ’t leave 
A FD; she got m arried! Judy has 
been an A FD  sta ff m em ber for 
m any years and the A FD  Board o f 
D irectors congratu lates Judy on 
her recent m arriage to M azen 
Shaba. W e w ish them  a  lifetim e 
o f happiness together.

Thanks to all who 
helped

I want to give my personal 
thank you to all the w onderful 
volunteers w ho m ade the Senior 
Citizen A ppreciation Day Picnic 
on Belle Isle a huge success. O ver
3,000 senior citizens enjoyed a day 
outside, eating picnic lunches.
This year they even learned to 
square dance! John Loussia and 
his group do a w onderful job  
organizing this special day that 
D etroit’s seniors have com e to 
look forward to. It is great to see 
M ichigan’s grocery industry 
pulling together to give our senior 
citizens their day in the sun.

See photostory on page 24.

Your opinions are im portant to 
us! Call AFD at (2 4 8 ) 557-9600  

or (800) 66-66A F D .
Or write to us at 

18470 W est Ten M ile Road 
Southfield, MI 48075.
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Guest Editorial
T X

Food safety remains MDA’s 
primary focus

by Dan Wyant, D irector  
M ichigan D epartm ent o f  Agriculture

O ur num ber one priority
A ssuring consum ers a safe and 

w holesom e food supply has 
alw ays been the M ichigan 
D epartm ent o f  A griculture’s 
(M D A ) num ber one priority. 
R ecently , the M D A  w orkforce was 
reduced by nine percent, due to the 
sta te’s early  retirem ent program . 
Due to this loss o f  staff, the 
departm ent has restructured 
around its m ajor priorities, with 
food safety rem aining our m ost 
im portant concern.

As part o f the reorganization, 
the departm ent’s dairy and food 
division w ere com bined into the 
new M D A  Food and Dairy 
D ivision, headed by Katherine 
Fedder. T his m erger com bines 
resources to m aintain a strong 
presence inspecting the sta te’s 
grocery stores, dairies and 
restaurants, w hile retaining the 
unique w orking relationships with 
the industries the two separate 
divisions served. As part o f  the 
m erger, and in an effort to increase 
the focus on food safety, all non­
food safety program s, m ainly 
w eights and m easures and m otor 
fuels quality, w ere m oved from  the 
form er Food D ivision to the 
departm ent’s Laboratory Division. 
T hese changes have helped to 
enhance M D A ’s role as primary 
guardian o f food safety in 
M ichigan and have strengthened 
our front-line efforts to address 
current and future issues in the 
food and agriculture industry.

Strengthening industry/ 
governm ent partnerships

As many o f  our custom ers 
know, the departm ent’s regulatory 
responsibilities have been 
refocused to em phasize 
com pliance assistance, working 
with our industry partners to 
ensure quality control at the 
critical points in the food

production process. M DA 
inspectors now  base their 
inspection and enforcem ent 
activ ities on the H azard A nalysis 
C ritical C ontrol Points (H A C C P) 
principles, w orking closely with 
farm s, processors, grocers and 
restaurateurs to identify specific 
points in the grow ing, harvesting, 
processing and preparation stages 
w here contam ination could occur, 
then developing steps to reduce the 
risk. The H A C C P program  also 
em phasizes the im portance o f 
governm ent/industry partnerships, 
because our private sector partners 
m ust m onitor, test and record 
tem peratures and o ther process 
controls that have been identified 
as key steps in the process. By 
using H A C C P m ethods, we have a 
w hole y ear’s data rather than one 
inspection, to dem onstrate quality 
control. U nder the H ACCP 
approach, we are able to do m ore 
with less, continue to provide a 
safe, w holesom e food supply, and 
are truly partners w ith industry in 
assuring food safety.

The con su m er’s role in 
assuring food safety

Just as governm ent and industry 
each play an im portant role in 
assuring the food w e grow and sell 
is safe, consum ers have a 
responsibility for m aking sure the 
food stays safe. A s w e in the food 
and agriculture industry continue 
to im prove handling m ethods and 
technologies for assuring a safe 
food supply, all our efforts mean 
little when the food is not stored, 
handled or prepared properly once 
it leaves the point o f  purchase.

W ith less than half o f  all meals 
being eaten at hom e, statistics 
show that consum ers have a 
declining inform ation basis, and 
are not being taught proper food 
preparation and storage. 
C onsum ers need som e basic 
inform ation about handling food to 
do their part. For this reason, the 
MDA has jo ined U.S. Senator 
Spencer Abraham , G overnor John 
Engler and partners from the food 
and agriculture industry to create a 
Food Safety C onsum er A wareness 
C am paign. The goal o f  the 
cam paign is to reduce the 
incidence o f food-borne illness by

inform ing consum ers about the 
role they can play in pro tecting  the 
safety o f  the food they serve. The 
cam paign is designed to 
com plem ent industry and federal 
efforts to help consum ers better 
understand the basics o f  food 
handling in the hom e. It will also 
strengthen the partnerships MDA 
has form ed over the years to 
prom ote food safety from  the farm 
gate to the consum er’s plate.

Food safety alliance and food 
safety m onth

T o discuss w ays to work 
cooperatively to im prove 
consum er food safety aw areness, I 
have convened a M ichigan Food 
Safety A lliance o f  producers, 
processors, grocers, educators and 
others, including the A ssociated 
Food Dealers. The A lliance will 
a lso serve as a forum  for sharing 
food safety inform ation and 
concerns.

As part o f  this effort, G overnor 
E ngler has declared Septem ber as 
M ichigan Food Safety M onth.
The M D A  and Food Safety 
A lliance m em bers will focus on 
four basic them es, one per each 
week o f Septem ber, to prom ote 
consum er food safety awareness: 
“Buying Food Safely,” “Storing 
Food Safely,” “Preparing Food 
Safely,” and “Personal H ygiene 
and Food Safety.” These efforts 
will include consum er-oriented 
press releases, consum er 
brochures, a  new food safety 
display for use at trade and public 
show s and radio public service 
announcem ents. The departm ent 
has also produced food safety 
public service announcem ents for 
television, and has expanded the 
food safety section o f  our website, 
including food safety stories in our 
K idz Korner section available for 
view ing at http:// 
w w w .m da.state.m i.us.

K eeping our partnerships 
strong

Food Safety M onth is an 
excellent opportunity for all 
sectors o f the food and agriculture 
industry to jo in  with M DA, our 
federal partners and our custom ers 
in pledging to take the steps 
necessary to assure M ichigan has 
the safest food supply possible.

Calendar
Septem ber 7-8
Kramer Food Show/Beverage
Journal Show
Novi Expo C enter, Novi 
( 8 1 0 )  585-8141

Septem ber 11
M idw est W holesale Food
Show
B urton M anor
1-800-552-6967

Septem ber 14-16 
F M I's MealSolutions 97
Los A ngeles C onvention Center, 
Los A ngeles 
(202) 452-8444

O ctober 5-7
N A C S A nnual C onvention
O rlando, F lorida 
(703) 684-3600

O ctober 19-23 
National Frozen Food 
Convention
Las V egas 
(7 1 7 )  657-8601

N ovem ber 25
AFD Annual Thanksgiving 
Turkey Drive 
M etro Detroit 
(248) 557-9600

February 27, 1997 
AFD Annual Trade Dinner
Sterling Heights 
(248) 557-9600

Statem ent o f  O w nership

The Food  & Beverage Report 
(USPS 082-970; ISSN 0894-3567) is 
published monthly by the Associated 
Food Dealers at 18470 W. 10 Mile. 
Southfield, Ml 48075. Material con­
tained within The Food & Beverage 
Report may not be reproduced without 
written permission from the AFD.

The opinions expressed in this maga­
zine are not necessarily those of the 
AFD, its Board of Directors, staff or 
members. Bylined articles reflect the 
opinions of the writer.

POSTMASTER: S end add ress
changes to Food & Beverage Report, 
18470 W. 10 Mile, Southfie ld, Ml 
48075.

ADVERTISERS: For information on 
advertising rates and data, call AFD. 
Ray Amyot, 18470 W. 10 Mile, South­
field, Ml 48075, (248) 557-9600 or 
(517)386-9666.

AFD works closely with the following

F O O D  M A R K E T I N G  of C onvenience Stores

NATIONAL

foe
Fooo Industry A ssociation  Executives
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News Notes

Spartan brand products supports anti-cancer campaign
What you don’t know

“W hat you d o n ’t know  can hurt 
you,” is the title o f a sem inar 
offered by the City o f D etroit to 
educate small, retail businesses 
about the issues o f consum er law. 
The Business/Consum er sem inar 
begins with registration at 8:30 
a.m. and runs till 1 p.m ., Oct. 21 in 
room D-208 o f the Cobo 
Conference and Exhibition Center.

Many m erchants have been 
unable to keep up with a growing 
body of consum er laws and 
regulations which may require 
changes in the way in w hich 
business is conducted. A guest 
speaker will address the audience 
on frauds aim ed at them.

Registration for the conference 
is $10. For more information, 
contact W illiam  Healy o f the 
Consumer Affairs Departm ent 
(313) 224-1812.

$14.2 billion in 
potential savings for 

grocery industry
According to the most recent 

Efficient Consum er Response 
(ECR) report, called Store-Level 
H R .  the U.S. supermarket 
industry could save $14.2 billion, 
or 4.6 percent o f  annual industry 
sales, by im plem enting initiatives 
in four areas: ordering, receiving, 
merchandising and labor 
scheduling and incentives.

The single largest piece of the 
$14.2 billion in potential savings is 
derived from reducing store labor 
cost, which represents a $37 
billion expense, or 12 percent of 
sales. More than half o f  the labor 
sav ings would com e from three 
merchandising opportunities: 
reengineering store fixturing; 
using efficient shelf stocking: and 
efficient packaging. Almost 75 
percent o f the potential savings 
would com e from improvements 
in store fixturing ($3.79 billion), 
efficient shelf stocking ($1.73 
billion), efficient packaging ($2.07 
billion), sophisticated labor 
scheduling ($1.74 billion), and 
optimizing store inventory ($1.41 
billion I

Milton Merl & Associates was 
responsible for the majority o f the 
research and the report writing and 
was assisted by John Phipps, 
principal o f  Deloitte & Touche in 
San Francisco. For more 
information, visit the official ECR 

w ebsite  at www.ecr-central.com .

Spartan Stores Inc., superm arket 
private label Spartan Brand 
Products is partnering w ith the 
A m erican C ancer Society (ACS) 
and the Florida D epartm ent o f 
Citrus in a year-long “Fight 
Cancer. Fight H arder," anti-cancer 
cam paign. Each time consum ers 
purchase Spartan brand Prem ium  
Chilled O range Juice, a portion o f 
the proceeds will be donated to the 
A m erican C ancer Society.

Spartan brand Prem ium  Chilled

O range Juice is available in over 
500 Spartan retail stores in 
M ichigan, Indiana and Ohio. 
N ationally, the cam paign is 
expected to raise $1 m illion in 
support o f  the ACS, a nonprofit, 
com m unity-based, voluntary 
health organization dedicated to 
the elim ination o f  cancer as a 
m ajor health problem .

In addition to raising funds to 
com bat cancer nationw ide, the 
"Fight C ancer. Fight H arder"

cam paign is p rom oting  eating 
habits that can help consum ers 
m aintain good health  w ithin their 
ow n fam ilies.

A ccording to the A m erican 
C ancer Society, about one-third o f 
the 500,000 cancer deaths in 
A m erica this year m ay be related 
to diet; and a grow ing body o f 
evidence suggests diets high in 
fruits, vegetables and fiber, and 
low in fat may help reduce the 
incidence o f  som e types o f  cancer.

arm
Providing Peace of Mind Since 1969

Professional
Security
Servlces Video Camera 

System Quotation
13400 west seven mile road • detroit, mi 48235 
1.800.99.PANIC • www.99panic.com • sales(a)99panic.com

Q U O TE NO: AFD M EM B ER S  
DATE: July 1997

To: Installation Location:

Phone Phone

SA LESPER SO N P.O. NU M BER INSTALL DATE INSTALL TIM E F.O.B PO IN T TE R M S

ASAP 1 Day Detroit, Ml Company Check

Q UANTITY DESC RIPTIO N UNIT PRICE AM O UN T

4 JVC TK-S241U 1/3" CCD CAMERAS 184 00 $ 736 00

1 CEN-24VAC-40VA POWER TRANSFORMER FOR CAMERAS 18 00 $ 1800

4 PENTAX 3 5mm-8mm MANUAL IRIS VARIFOCAL LENS 88 00 $ 352 00

1 ATV QSP-660B ‘ REAL TIME" QUAD WITH FULL SCREEN SELECT 509 00 $ 509 00

1 JVC C-20810P. 20" COLOR CAPABLE MONITOR WITH RECEIVER 335 00 $ 335 00

1 JVC SR-L900U. 24 HOUR TIME LAPSE RECORDER 708 00 $ 708 00

1 MAXELL HGX GOLD T-120 HIGH GRADE VHS TAPE 3 98 $ 3 98

4 PANAVISE DUAL-OPTION CAMERA MOUNTS 17 00 $ 68 00

1 AIM PLUG STRIP 10 00 $ 10 00

1 LOT CABLE & CONNECTORS 94 00 $ 94 00

SUBTOTAL $2,833 98

SALES TAX INCLUDED!!!

PROFESSIONAL INSTALLATION $ 165 00

TOTAL COST $2,998,98

Please make all checks payable to CENTRAL ALARM SIGNAL INC
If you have any questions concerning this quotation please call your Security Consultant at 1

FOOD & BEVERA G E REPO RT S E P T E M B E R  1 9 9 7   5
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http://www.99pamc.com


FDA survey of 
posting of nutrition 

information
The Food and Drug 

A dm inistration  (FD A ) released  
results o f  its m ost recent survey 
and reports that m ore than 70 
percent o f  stores are posting point- 
o f-purchase nutrition inform ation 
for the m ost com m only  consum ed 
fresh  produce and seafood item s.
A m inim um  o f 60 percent o f 
stores surveyed need to post this 
inform ation  in o rder for the 
program  to rem ain  in com pliance

News Notes

and for the program  to rem ain 
voluntary, so that a “ N utrition 
Facts" label is not required for 
each produce and seafood item 
sold in retail stores.

Spartan Store enjoys 
increase in net 

earnings
Spartan Stores, Inc. announced 

record net earnings o f  $9.7 m illion 
for the fiscal year ending M arch

2 9 ,  1997. Spartan reported a net 
loss o f  $21.7 m illion in the 
previous fiscal year due to 
restructuring, reorganization and 
o ther charges o f  $46.4 m illion.
Net sales for the fiscal year were 
$2,475 billion, a decrease o f  $79.7 
m illion, o r 3.1 percent, from  the 
previous fiscal year.

Gold Medal for 
Grandma Shearer’s
The A m erican Tasting Institute

Personnel Needed 
to Install THEIR 
Fryer:

Personnel Needed 
to Install OUR
Ventless Fryer

The Chester Fried Ventless Fryer won't 
send you through the roof.

Y o u r  profits  a re  th e  on ly  th in g  th a t will g o  th ro u g h  th e  roof w h e n  you  

p u rc h a s e  th e  C h e s te r  F ried  T o ta l S y s te m  P ro g ra m  fo r y o u r fo o d  s erv ice  

o p e ra tio n . Y o u 'll h a v e  no in sta lla tio n  co s ts , no costly  roof m od ifications , 
no m u ltip le  v e n d o rs . A n d  th e  v e n tle s s  fryer's  revo lu tio n a ry  a ir  filtration  
s y s te m  e lim in a te s  irritating  s m o k e  a n d  g re a s e  la d e n  vap o rs .

-  S ta in le s s  S te e l C o n s tru c tio n  - R e m o v a b le  H o o d  P arts  -  U L  L isted  a n d  N S F  A p p ro v e d

T e a m  u p  w ith  C h e s te r  F ried  an d  th e  on ly  th in g  th a t w ill b e  go ing  th ro u g h  th e  roof a re  profits .
C a ll D C I Foo d  E q u ip m e n t o r  K e n w o rth  Foo d  E q u ip m en t to d a y  fo r m o re  in fo rm ation :

(313 ) 3 6 9 -1 6 6 6  or (800 ) 8 9 9 -9 3 2 4

EQUIPMENT KENWORTH
I NCORPORATED f o o d  e q u i p m e n t  CO.

5 3 5 0  E.  D a v is o n  - D e tro it, M l 4 8 2 1 2  1 2 0 0  G o d fre y  S .W . - G ra n d  R a p id s , M l 4 9 5 0 3

aw arded S hearer’s Foods, Inc., the 
gold m edal for the best potato 
chips in A m erica for the second 
consecutive year, for these 
G randm a S hearer’s products: 
G randpa’s C hoice Potato Chips, 
Kettle Style Potato Chips, 
Prem ium  Select Potato Chips, 
C lassic G old Potato Chips, Extra 
Thin Potato Chips, R ippled Style 
Potato Chips and Salt and Vinegar 
Potato Chips.

Shearer’s Foods, Inc., founded 
in 1974, is the fam ily-ow ned 
m anufacturer and distributor o f 
G randm a S heare r 's  Snacks, 
headquartered in B rew ster, Ohio.

Winning with a 
tradition older than 

Old Glory
“M ustard W ith A uthority!”® 

from B ech’s was recently honored 
with the highest num ber o f 
placem ents in Food Distribution 
M agazine’s Annual Superior 
Product A w ards Com petition:
BBQ & W ine Sauce Showdown 
Hoedown. The national contest, 
held in mid June in Tam pa,
Florida, was a blind taste test by a 
panel o f m ore than 100 judges. 
O ver 375 products from  81 
d ifferent m anfuacturers vyed for 
top prizes in 14 specific 
categories. B ech’s H oneyCom b 
G laze & Dip w as aw arded first 
place in the M ild M ustard-based 
BBQ Sauce and first in the Mild 
W ing Sauce category. Their 
Sw eet Jalapeno Barbeque Glaze 
was also am ong the top winners in 
the Hot M ustard-based BBQ 
Sauce category in the competition.

Savannah Foods to 
merge with 

Florida Crystals
Savannah Foods & Industries, 

Inc., a sugar refiner and distributor 
based in Savannah, G eorgia and 
parent com pany o f Michigan 
Sugar Com pany in Saginaw, 
M ichigan, has announced an 
agreem ent to merge with Florida 
Crystals, Inc., which will comprise 
the Florida based sugar and related 
operations o f Flo-Sun 
Incorporated.

The m erger is subject to the 
approval o f Savannah Foods’ 
shareholders and is expected to 
close in October.
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Product News
London’s Farm Dairy introduces

new product line
L o n d o n 's  Farm  D airy, a  fam iliar nam e in dairy products throughout 

M ich ig an , has burst on the scene with a new ten-unit beverage line. 
Packaged in 16-ounce lightw eight plastic bottles, the new  line includes 

both ju ice  flavors and m ilk products including Cranberry 
Raspberry, Island Punch. O range Cranberry, W ildberry 
Breeze, Raspberry Passion, K iw i-Straw berry and 
hom ogenized 2 percent regular, chocolate, straw berry and 
orange milk.

Said Earle H olsapple, president o f London’s Farm 
Dairy, “This is an exciting new project for us. W ith a 
refreshing, quality product, attractive packaging and 
consum er dem and for beverage variety, this line is sure to 
be a big hit.”

The new line is being introduced throughout London’s 
Farm  m arket area, supported by point o f  sale m aterials 
which encourage custom ers to "B urst Y our Thirst!”

LONDON'S

Ziploc introduces new color seal
DowBrands brings together 

clicking and color to create the 
new Ziploc®  ColorLoc™  zipper.
The new resealable bags com bine
seeing and feeling to give 
consumers the assurance that the 
bags are sealed. The com bination
of red and blue m ake the zipper purple signaling a good seal.
DowBrands is the m arket leader in the zippered bag category. For more 
information, call Stark & Com pany at (810) 851-5700

Bad Frog dives into the water market
Bad Frog Brew ery 

C om pany, the Rose City,
M ichigan brew ers o f  Bad 
Frog Beer, have leaped 
into the grow ing bottled 
w ater m arket w ith the 
introduction o f Bad Frog 
Pond W ater.

It is actually natural, 
artesian water, bottled near 
Sedona, A rizona. For 
more inform ation, call Bad 
Frog Brewery C om pany at 
(517) 685-2990.

Archway Cookies change packaging 
for entire cookie line

W ho says you never get a second chance to m ake a first im pression?
National cookie m aker A rchw ay C ookies, Inc. recently introduced 

new packaging for all o f  its m ore than 60 varieties o f  hom e style, 
gourm et, fat free and bagged cookies.

“O ur goal with the redesign was to introduce a contem porary look, 
while m aintaining A rchw ay 's traditional hom e style im age,” said 
Archway Vice President Donald Keaton. "This new packaging better 
illustrates the quality and prem ium  taste that consum ers have com e to 
expect from  A rchw ay cookies.”

A rchw ay’s updated look incorporates new labels and an innovative 
design layout that allow s either vertical or horizontal shelf positioning 
for som e of its varieties. The com pany continues its c lear packaging 
tradition (since 1936) with the redesign.

you 're about to get two more slices 
of the take -out /  delivery market

Ever since its introduction, Freschetta™ pizza has 
been taking the frozen pizza category by storm. That’s 

because Freschetta™ pizza is different from other 
frozen pizzas. Made with a dough that uses a 

patented European technology, Freschetta bakes up 
hot and fresh in the oven for the first time. Never pre­

cooked or par-baked, Freschetta pizza’s superior 
crust provides exceptional flavor and texture. And 

because Freschetta looks and tastes just like fresh- 
baked pizza, it’s ideally positioned to help you capture 

more of the trem endous dollar sales from the take­
out/delivery and pizzeria markets.

ORIGINAL VARIETIES
•Supreme •Four Cheese •Pepperoni •Four Meat 

•Sausage •Sausage and Pepperoni 
NEW! Freschetta BBQ Chicken and Bacon 

NEW! Freschetta Vegetable Primavera on Sun-dried Tomato Crust

ALSO  NEW  from TONY’S!! 
RED B A R O N  R ED U CED

Since 1984 we've introduced over 26 new products . . .  all backed by 
the most powerful merchandising machine in frozen foods today!

FOR SA LES & SE R V IC E C A LL 1 -800-247-1533
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Product News
T

M e lody Farm s is introducing 
clear plastic resealable pint bottles 
o f  m ilk and orange juice for 
increased portability  for people on 
the go, especially  m otorists. Instead 
o f  having to deal w ith bulky, square 
pint cartons o f m ilk, drivers can 
grab one o f  the new plastic bottles, 
w hich  is easier to hold and fits 
easily  in a c a r 's  cup holder.

Melody Farms 
introduces milk on the go

W hole, tw o percent and
"The dairy industry has been 

trying to find w ays to com pete 
with the so ft drink industry for 
years and w e 'v e  finally found an 
attractive alternative," said 
Stephen G eorge, d irector o f 
m arketing for M elody Farms. 
"D rivers w ho are looking for a 
m ore healthful drink than soda or 
iced tea will appreciate these new 
containers.’

chocolate m ilk are available in (he 
clear plastic bottle, as well as 
orange ju ice . M elody Farm s also 
has plans to add o ther fruit drinks 
in the spring o f  1998.

C ustom ers are responding to 
M elody F arm 's  new look. G eorge 
said chocolate milk sales have 
tripled and w hole m ilk sales have 
doubled since the introduction o f 
the bottles.

Michigan’s 
Bivins Gourmet

Sauces

“A taste that says, M ercy!” 
T h a t’s the slogan for Bivins 
G ourm et B ar-b-que Sauce (Bivins, 
Inc.), a seven-year old company 
specializing in a variety o f sauces. 
Located locally in Mt. M orris, the
20 ,000 square foot manufacturing 
p lant equipped with a shipping and 
receiving dock was recently 
upgraded to an increased 
production level o f  approximately
1,000 gallons per hour.

Bivins produces four flavors of 
bar-b-que sauces, a steak sauce 
and a m arinade sauce. The four 
flavors o f bar-b-que sauce are 
“O rig inal,” "H ickory ," "H ot" and 
“Pepper H ot.” Bivins sauces are 
the com plete sauces-not just a base 
for the consum er to add to. Bivins 
"G ourm et" Steak Sauce adds a 
new taste to steaks. The "Instant 
M arinade" Sauce is a blend of 
special herbs and spices used to 
add a tender and tasty flavor to all 
meats. This product is also great 
on wild game.

Only natural products are used 
in obtaining the highest quality. 
The sauces are available from 
these M ichigan distributors: L&L/ 
Jiroch Foods, K ram er Foods, KAR 
D istributor and M id-W est Foods.

Cook’s Champagne 
signs Todd Eldredge

C ook’s Cham pagne has 
expanded full-force into figure 
skating by partenering with U.S. 
M en’s F igure Skating Champion 
and O lym pic contender Todd
E ldredge

Current 
Nielsen 
ratings rank 
figure skating 
second only 
to
professional 
football in 
viewer 
popularity.

Coming, Thurs., Sept. 11, 1997
All are welcome to attend

MIDWEST WHOLESALE FOODS 
FALL FOOD SHOW

Thurs., September 1 1 ,  1997 * 12 Noon-8 pm 
BURTON MANOR

27777 Schoolcraft • Livonia, Ml 48150 
Great Items—Even Greater Deals!

 Lunch & Dinner Served!

SERVICES:
•  Cost-Plus Program
• One Simple Basic Fee
• Electronic Ordering
• Expert Sales Consultation
• Special Promotional Bulletin
• Financing Available
• Data Services
• Reclamation Center 

Corporate Ad Program

Convenient Mid-Michigan 
Distribution Center

• A full-time supplier
* Experienced Buying, 
Merchandising and 
Support Staff

Product Line
•  Dry Grocery

Extensive variety of national & 
regional brands

• Frozen
One of the most extensive varieties 
in the mid-west

•  Dairy
Complete line including juice, cheese, 
margarine, baking and pasta mixes

• Store Supplies Complete variety

• Private Label
Retail sensitive, private/packer 
label program

• Cigarettes &  Tobacco
• Health & Beauty Aids
• General Merchandise
• Specialty Foods MIDWEST WHOLESALE FOODS, INC.

3301 South Dort Highway • P.O. Box 1810 
Flint, Michigan 48501-1810 

(800) 552-6967 • (810) 774-2200
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Lottery Lowdown

Retailers play vital role in Lottery success

by Bill Martin 
Michigan Lottery Commissioner

It’s back-to-school tim e for 
m illions o f  M ichigan school 
children , but th ey ’re not the only 
ones learning valuable lessons. 
Y ear after year. I 'm  rem inded of 
ju st how  vital the relationship  is

betw een the M ichigan Lottery and 
its grow ing team  o f retailers.

In the L o ttery ’s first com plete 
fiscal year o f operation, there w as 
ju st a fraction o f  the licensed 
M ichigan Lottery retailers there 
are today. T hese individual 
business ow ners w orked w ith the 
L ottery on every aspect o f 
presenting Lottery products to 
their custom ers-and  they did it 
very well. That first year, ticket 
sales were m ore than $137 m illion

and com m issions returned to 
retailers totaled over $8 million.

W hen set against fiscal 1997 
figures, those num bers m ay pale in 
com parison. Let me assure you 
their significance is not lost on me 
or any m em ber o f  the Lottery staff. 
H ere’s why:

That first year’s Lottery retailers 
w ere p ioneers-they  took a chance 
on goods that w ere basically 
unproven. R etailer enthusiasm  
and w illingness to peddle a

product still in its infancy is 
nothing short o f  inspiring. The 
appeal o f  M ichigan Lottery games 
grew  each year for tw o main 
reasons: 1.) the product was 
en tertain ing  and rew arding to 
players, and 2.) Lottery retailers 
w ere determ ined to introduce new 
gam es to every one o f their 
custom ers.

T w enty-five years later. I 'm  
proud to say it’s m uch the same 
story. The Lottery is moving 
along at an incredible pace and 
fiscal 1997 is set to be a record- 
breaking year all around. At the 
heart o f our success story are the 
m ore than 9,000 M ichigan Lottery 
retailers who, every day, tell their 
custom ers about each new Lottery 
product.

W ith fiscal 1997 sales 
approaching $1.7 billion and 
retailer com m issions at an all-time 
annual high o f  $118 m illion, 
doesn’t it sound like a great time 
to be a M ichigan Lottery retailer?

If you’ve thought about 
becom ing a M ichigan Lottery 
retailer but still have questions, 
consider the follow ing benefits.

The Lottery is your ticket to 
higher profits! Every M ichigan 
Lottery instant ticket you sell will 
earn you six percent com m ission. 
Plus, each winning ticket you cash 
betw een $1 and $600 entitles you 
to tw o percent o f the am ount won. 
For w inning tickets o f  $601 up to 
$100,000 purchased at your 
location and redeem ed at Lottery 
headquarters o r a regional office, 
you also receive a two percent 
com m ission.

Think o f the increased store 
traffic and custom er loyalty. Your 
custom ers will com e back time 
and again, buying a lot more than 
ju st Lottery tickets. According to 
a recent study conducted by the 
N ational A ssociation o f 
C onvenience Stores, lottery 
products can m ore than double 
w hat a custom er will spend in your 
store per visit.

In addition, there are sales 
incentive program s that can win 
you and your em ployees bonus 
cash. In-store point-of-sale 
m aterial is alw ays available to help 
you prom ote gam e aw areness to 
your customers.

If becom ing a M ichigan Lottery 
retailer sounds like a good fit for 
your future business plan, more 
inform ation is just a phone call 
away. For additional profit, sales 
and store traffic, call today:
1-888-388-8536.
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PeopleGrocery industry mourns Paul 
Felice

Paul M ichael (Paulie) Felice, 
president and ow ner o f  Felice 
Valuland Food C enters in Sterling 
Heights and M acom b T ow nship, 
died July 25, 1997 at the age o f 44 
after losing a bout w ith cancer.

In addition to ow ning Felice 
Valuland Food C enters, he was 
vice president and ch ie f  executive 
officer o f Felice Fam ily Food 
Center in W aterford. P au l’s 
brother, Joseph said although the 
chain had grow n to 470 
employees, Paul knew  everyone 
by name w hich helped to m aintain 
the family feeling.

Paul got his start in the fam ily 
business at age 12 by helping out 
in the store his Italian im m igrant 
grandfather founded in 1921.

He was a past chairm an and 
current m em ber o f the Spartan 
Stores Retail A dvisory B oard and 
was honored with the Spirit o f 
America aw ard in 1995 for his 
dedication to the food industry.

"He was a w onderful person, 
excellent grocer and will truly be 
missed," says A FD  executive 
director Joe Sarafa. The AFD

fam ily sends its sincere 
condolences to the Felice family.

Paul Felice is survived by his 
father, Paul, and stepm other 
Beverley; sister Rose P.
Stevenson and brother-in-law  
Tom ; brother Joseph V. Felice; 
sister Susan M. H erzfeld and 
brother-in-law  Jon; stepsister Lisa 
Fine G ilbert and her husband 
A ndy and friend, G inger Page.

Burial was at Mt. Hope Catholic 
Cem etery. M em orials m ay be 
made to St. Benedict Catholic 
Church or K arm anos Cancer 
Institute.

FM I elects 

M ichigan officer
U lysses Adam s, Jr., president 

and CEO, Ferndale Foods Inc., of 
F e d a l e ,  was elected to the board 
o f Food M arketing Institute (FMI).

A dam s started in the retail 
grocery business at 14 years old, 
delivering groceries door-to-door 
on a bicycle. Before Fem dale 
Foods, he worked for the Kroger 
Corporation for 25 years.

Senator Carl dies while driving
Senator Doug Carl, one o f  M ich igan’s m ost conservative legislators 

and a driving force behind the tobacco stam p law , died o f  a heart 
attack on Sunday, A ugust 17.

Carl, R-M acom b Tow nship, w as driv ing  on 21 M ile Road in 
Shelby Tow nship when he was stricken. He pulled  his car to the side 
o f  the road, w here he was found by a passing m otorist.

Senator Carl supported causes such as restoring  the death penalty , 
lowering taxes and governm ent spending and lessening regulatory 
burdens. He had just turned 46 and is survived by h is w ife, M aria and
10-year-old daughter, Colleen.

A FD sends its heartfelt sym pathies to C a rl’s fam ily.

LIQ UO R STORE & BU ILD IN G — $365,000, take over paym ents at 
bank, $12,000 gross weekly, located Harper and Van Dyke, Detroit. 
BEER & WINE BUSINESS— $10,000, Gross: $200,000, located in 
small plaza. Plaza is available for $350,000. NW O akland County.
50 .000  SQ. FT. SH O PP IN G  P LA ZA — M acom b County, $5 .75  
m illion.
82.000 SQ. FT. SHOPPING P LA ZA — Oakland County, $8 m illion 
SUPER M AR KET— 8,000 sq. ft., $32,000 gross weekly. Downriver, 
take over payments at bank. Building and business priced to sell.

N ow  specializing in Liquor Stores and Com m ercial Properties

\?m?m m m N
37 Macomb Street • Mt. Clemens, Ml 48043 

(810) 463-1000 (MARK) (810) 997-3515 (WAYNE) 
Fax (810) 463-2978

Hobart service -  the big bonus you 
get with every piece of 
Hobart equipment.

•  Baking Equipment
•  M eat Processing
• Food Preparation
•  Cooking Equipment
• Weighing /  Wrapping
•  Warewashing

Hobart Corporation Detroit Sales /  Service Center 
43442 N 1-94 Service Drive, Belleville, M l 48112-0279

BRANCH 
(313) 697-3070
SERVICE 
(800)783-2601

PARTS/SUPPLIES 
(313)697-5444
FAX
(313)697-1995
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Shopping cart safety program launched to reduce childhood injuries

(Kjedefim
• Premium Product at 
a Reasonable Price

• Direct Line Extension 
of Seagram’s Gin— 
The #1 Selling Gin

• Ultra Smooth, Clean 
and Fresh

• 94 Proof

m

To help parents and caregivers 
prevent unin tentional childhood 
injuries associated  w ith falls from  
shopping carts, the U .S. C onsum er 
Product Safety C om m ission  
(C PSC ), the N ational SA FE KIDS 
C am paign, the Food M arketing 
Institute (FM I), Johnson & 
Johnson  and Sat'e-Strap C om pany 
Inc., announced a national 
shopping cart safety program .

A ccording to C PSC , from  1985 
to 1996 an annual average o f
12,800 children ages five and

under w ere treated in U.S. hospital 
em ergency room s for falls from  
shopping carts. In fact, fall-related 
injuries significantly  increased 
during that period, rising from
7,800 in 1985 to m ore than 16,000 
in 1996. C PC  data also show that 
during 1995 and 1996, 
approxim ately tw o-thirds o f  the 
fall victim s w ere treated in 
hospital em ergency room s for 
head injuries, and m ore than half 
o f  the head injury victim s suffered 
severe injuries such as

concussions and fractures.
This nationw ide effort will 

provide fam ilies with the 
inform ation and the safety gear 
necessary to reduce the num ber o f 
falls from  shopping carts. The 
prog ram ’s com ponents include 
educational m aterials and a 
shopping cart seat belt discount 
program .

The program s educational 
m aterials consist o f  a consum er 
brochure, a poster for stores, 
artw ork with the Buckle Up,

On Off
Base Premise Premise Selling Shelf

Code Pack Size Price Price Price Price Price
9 84 7-6 12 750  ml $11 .85 $11.25 $11.47 $14.29 $13.48
9 83 8-6 24 3 75  ml 6 .60 6 .26 6 .38 7 .95 7 .50

851 2 -3 60 50 ml 0 .85 0.80 0.82 1.02 0 .96

Those who appreciate quality enjoy it responsibly.
SEAGRAM'S EXCEL* PREMIUM EXTRA DRY GIN • DISTILLED FROM GRAIN* 47% ALC. BY VOL (94 PROOF) • SEAGRAM AMERICAS • NEW YORK,NY

P rotect Your C hild  slogan, a flier 
to rem ind store em ployees o f 
seven w ays to enhance shopping 
cart safety and a sam ple press 
release on the program .

The belt program , funded by 
Johnson & Johnson and 
im plem ented by the National 
SA FE KIDS Cam paign and Safe- 
S trap C om pany Inc.. will provide 
discounted shopping cart safety 
belts to grocers in local 
com m unities. The National SAFE 
KIDS C am paign’s network o f 
m ore than 200 State and Local 
Coalitions will educate grocers in 
their com m unities about potential 
injuries to children from  shopping 
cart falls and introduce them to the 
discount program . Call AFD 
(248) 557-9600 for free posters.

We want to 
feature 

information on 
your store!

AFD w ould like to have a 
special com er in the m agazine for 
business-related events o r news, 
but w e need your input. These 
events would be inform ation 
supplied by you concerning your 
store. It could be for: 

Anniversaries 
G rand openings 
Closings 
Prom otions 
Rem odeling 
Equipm ent sales 
These events are special to you 

and to us. Please call us and let us 
know  the details o f these 
happenings. W e will then publish 
it in the A FD  Food & Beverage 
Report. Call Michelc 
M acW illiam s at AFD 
(248) 557-9600.

12......FOOD & BEVERAGE REPORT, SEPTEM BER 1997



If You Want To Play Ball 
With the Big Boys...

You Have To Get Into the Game!
Today... The Name of the Game Is

A .  T M . i

Amenta's #1 
Business Builder!

•Attract New Customers 
•Keep Customers from the Competition 
•Increase Floor Traffic 
•Put Cash In Your Customer’s Hands 
•Enjoy Higher Ticket Sales 
•Reduce Your “Bad Check” Losses 
•Reduce Your Credit Card Charges 
•Increase “Bottom Line” Store Profits 
•Increased Customer Convenience 
•Enjoy Custom Couponing Capabilities 
•Give Yourself a Major Competitive Edge

Meijers
K-Mart
Walmart
Farmer Jack
Kroger
7-Eleven
Drug Em porium
Total
And More...

North American Interstate, Inc.
3800 W. Eleven Mile Road, Berkley, Ml 48072 • Phone (248) 543-1666 

Sales • Service • Leasing 
Pay Telephones • Amusement Equipment • Refreshment Equipment • A.T.M. Machines • Ice Machines
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Guidelines for Scanning “101”
A lthough m any superm arkets 

have scanning system s, som e 
com panies are ju st starting  to 
install them . FM I has developed  a 
G uide to Scanning: U pdated  
E dition  to help  retailers w ho are 
beginning the scanning process. 
T he report d raw s from  experiences 
o f  F M I’s S canning T ask  Force, 
w hich recom m ends:

1. G ain  the full support o f  top

m anagem ent. M anagem ent 
should help define benefit 
objectives and the expected 
outcom e. A top-level executive 
should be responsib le for the 
system  installation.

2. Establish  an installation  
planning com m ittee. 
R epresentatives from  operations, 
m erchandising , finance, 
inform ation system s, loss

prevention and store engineering 
should be brought into the 
planning process.

3. Secure adequate capital. 
C apital is required for system  
equipm ent, training and 
rem odeling store front ends, if 
needed.

4. Ensure com petent 
in form ation  system s expertise. 
M any retailers w ill w ant to 
generate m anagem ent reports in 
o rder to benefit from  scanning 
inform ation.

5. Prepare and train  
em ployees in advance. In the 
shift to scanning, checkers m ay 
require training in new procedures 
for checkout and bagging; 
handling o f random-weight items; 
tendering of cash, coupons, checks, 
food stamps, debit cards and credit 
cards and cash management.

6. Inform  custom ers in  
advance. Explain to custom ers 
that they will benefit from  faster 
checkouts, accurate pricing and a 
detailed receipt tape. A bag stuffer 
or poster can com m unicate this

m essage.
7. D eterm in e pre-installation  

needs w ith  the scanning  
eq u ip m en t vendor. T hese needs 
m ay vary from  differen t electricity 
needs o r  conduit for cab les to 
developing individual item 
descrip tions.

8. D evelop  inform ative, 
leg ib le and  accurate sh e lf tags. 
Inform ative she lf tags listing 
appropriate price and product 
inform ation, including internal 
reordering  codes, should be 
developed if  not already in use.

9. C heck  the price integrity of 
each item  before system  start­
up. Each bar-coded item  should 
be scanned to  verify  that com puter 
file prices m atch  all prices marked 
in the store.

10. E nsure ongoing pricing  
in tegrity. T his is the key to 
accurate price com m unication for 
e ither individual item  pricing or 
she lf price m arking. Prices carried 
in the com puter file m ust 
consistently  m atch prices marked 
in the store o r in advertisem ents.

16291 W est 14 Mile R o a d  
B e v e r l y  H i l l s  
M i c h i g a n  
4 8 0 2 5
2 4 8 . 5 9 4 . 3 2 5 5

Serving  the grocery in d u stry  
fo r  over 10 years

Computer Specialists 
for Small Business

•Specialty Software
•Commercial Grade Equipment 

•computers • networks 

•modems ‘printers

•Complete Repair Service 
•Troubleshooting 

•Time Clock Systems

Grocery ads are our specialty.
Lei us help you bag some new business/

S t e p h e n ’s

N U y d D
Electronic Design, Imaging & Printing

17630 East Ten Mile Road • E astp o in te, Michigan 40021 
Phone (610) 777"6623 • Fax (010) 77-1434
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S t e p  1 . I f ig u r ed  th e  can

OUGHT TO BE SOMEWHERE IN 

THE MIDDLE OF THE LOGO.

T h i s  i s  w h a t  t h r e e  “ c l o s e ”  f r i e n d s  s a y  a b o u t  m y  M i l l e r  T i m e  l o g o :

Tommy: “It looks g reat."  Jeff: “ It's very good." Mike. “ I like it very m uch."

W a t c h  o u t  f d r  D i c k  a n d  h i s  M i l l e r  L I T E  c a m p a i g n .
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AFD on the Scene

The 1997 AFS Scholarship Golf Outing
Great Golf, Great Friends, Great Food!
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Oh no, not again!

AFD + Golf = Food. Friends & Fun

Less filling, tastes great

Which way 
did it go?

Hey you two on the right...the club goes the other way!

Hey, c ’mon, get out o f  the cart.

A touch o f  class

Coke or Pepsi...decisions, decisions

Could not have done it without you. Knock on wood
Thanks, sponsors.

You mean this isn 't a family reunion?



Going. Going, Gone!Plenty o f food and drink... 
on "hand”

Close, but no cigar!

And the winner is.

Wipe that silly grin o ff your face

(— 1----------1

AFD on the Scene

“Show me the money " “Boy, do we look good!”

The Associated Food Dealers o f Michigan 
sincerely thanks the following companies fo r  

supporting our Scholarship Golf Outing:
H O LE SPO NSO RS: C oca-C ola
Eagle Sponsors: C oreSource
7-UP Detroit D etroit Edison
Action D istributing Com pany H ershey C hocolate USA
A irTouch C ellular Independence One
Brow n-Form an B everage Com pany Kar Nut Product Co.
C oca-C ola Bottling Com pany of M ichigan Kraft Foods
Detroit Edison Kowalski C om panies
Faygo Beverages L ondon 's Farm  Dairy
Foodland Distributors Ludington D istributors
Frito-Lay M & M /M ars
G eneral W ine & L iquor Com pany M ichigan Lottery
Hubert Distributors M ichigan N ational Bank
Kar Nut Products M idw est B utcher
Kowalski Com panies Paul Inman A ssociates
Kram er Food Com pany Pepsi-Cola
M elody Farm s/M idw est W holesale S. A braham  & Sons
M iller Brewing Com pany Spartan Stores
Paul Inman Associates Stark & Com pany
Pepsi-Cola T on y ’s Pizza
Petitpren, Inc.
Philip M orris C om panies USA

W onder Bread/H ostess

R.M. G illigan, Inc. Food & Beverage:
Sales Mark 7-U P Detroit
Seagram  Am ericas Archw ay Cookies
Taystee Bread/M etz Baking Awrey Bakeries 

Better M ade Potato Chips
Birdie Sponsors: Coca-C ola Bottling Co.
Alwater Block Brewery Dolly M adison Bakeries
Blue Cross Blue Shield o f Michigan Entenm ann’s Bakery

Blue Care Network Faygo B everages
Central Distributors o f Beer Frito-Lay
North Pointe Insurance Hershey Chocolate
Spartan Stores 1 & K D istributors
S troh 's Ice Cream Kar Nut Product Co.
UBC M arketing/Filipino Berio Olive Oil K ram er Food Com pany 

London’s Farm  Dairy
Par Sponsors: M & M /M ars
CoreSource M elody Farms
Great Lakes Beverage Nikhlas D istributors
Michigan National Bank Oven Fresh
Oven Fresh Paul Inman A ssociates
Western Union Pepsi-Cola 

Sales Mark
Goodie Bag Donors: Stark & Com pany
AirTouch Cellular S troh’s Ice Cream
Anheuser-Busch Tom  Davis & Sons Dairy
Associated Food Dealers of Michigan Tony s/Red Baron P iz/a
Blue Cross Blue Shield Blue Care Network 
B roun Forman Beverage Company

Union Ice
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Distributed by:

Nobody beats our price 
on bottled  water!

Call our Custom er Relations Departm ent

Open M onday th rough  Friday 7 a.m. to  6:30 p.m

Available in:
1.5 Liter—12/Case—Flat Cap 

1.0 Liter—12/Case—Sport Cap 
20 Oz—24/Case—Sport Cap
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Coca-Cola Bottling Company of Michigan
Auburn Hills Sales Center 
880 Doris Road 
Auburn Hills, Michigan 48326 
(810) 373-2653

Coca-Cola Bottling Company of Michigan
Madison Heights Sales Center 
32500 North Avis 
Madison Heights, Michigan 48071 
(810) 585-1248

Coca-Cola Bottling Company of Michigan
Van Buren Sales Center 
100 Coca-Cola Drive 
Belleville, Michigan 48111 
(313) 397-6541
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Legislative Updates
FDA survey shows 
retailer compliance 

with voluntary 
posting of nutrition 

information
T he Food and D rug 

A dm inistration  (FD A ) recently 
released  the final results o f  its 
m ost recent survey o f retail stores 
for the posting  o f  point-of- 
purchase nutrition inform ation 
for the m ost com m only 
consum ed fresh produce and 
seafood item s. A s m andated in 
the N utrition  Labeling and 
Education  Act o f  1990, FD A  is 
required  to survey retail stores 
every tw o years for the posting o f 
nutrition inform ation for the top- 
20 fresh fruits, top-20 fresh 
vegetables and top-20 fresh 
seafood items.

A m inim um  of 60 percent o f 
stores surveyed need to post this 
inform ation  in o rder for the 
program  to rem ain  in com pliance 
and for the program  to rem ain 
"vo lun tary ,” - s o  that a 
“N u trition ’s Facts” label is not 
required fo r each produce and

seafood item sold in retail stores.
F D A 's  survey found that 73 

percent o f stores are posting fresh 
produce nutrition inform ation and 
7 1.2 percent o f  stores are posting 
fresh seafood nutrition 
inform ation. The next round of 
surveys is scheduled for early 
1999. The U .S. D epartm ent o f 
A griculture, w hich also surveyed 
retailers last fall, has not yet 
published their results.

Reminder: Minimum  
wage increases 

September 1
E ffective Septem ber 1, 1997, 

the federal m inim um  hourly wage 
will increase from  $4.75 an hour to 
$5.15. P lease enusre your 
m anagem ent team  is aw are o f  the 
change and you are in full 
com plinace w ith the D epartm ent 
o f L abor’s psoting requriem ents. 
Rem em ber, the higher state or 
federal hourly wage m ust be paid. 
If you are in need o f  em ploym ent 
com pliance inform ation, please 
contact N .G .A .’s Public A ffairs 
D epartm ent.

Federal regulation: 
New hire reports 

must be filed
As o f O ctober 1, 1997, all states 

are required to establish new  hire 
reporting program s under the 
Personal R esponsibility  and W ork 
O pportunity  Reconciliation Act o f 
1996.

Em ployers m ust subm it a report 
on new -hires to the state in w hich 
the em ployees w ork w ithin 20 
days o f  the date o f  hire. Each state 
designates the reporting agency, 
time period for subm itting new- 
hire reports, and penalties o f  $25 
for failure to file a report, or up to 
$500 for conspiring with the 
em ployee not to file.

The report you file (either a W- 
4 o r optional form) m ust contain 
each new h ire 's  nam e, address and 
social security num ber with your 
firm ’s nam e, address and federal 
EIN. Currently  26 states have 
som e form  o f new hire reporting 
and those states have until O ctober 
1, 1998 to conform  to federal law.

NLRB single-site 
funding restriction 

clears hurdle
O nce again, C ongress appears 

w illing to tem porarily  block the 
National Labor R elations B oard’s 
(N LR B) attem pt to allow  unions to 
organize single sites o f m ulti-unit 
establishm ents. For the third year 
in a row, the House and Senate 
A ppropriations C om m ittees have 
passed the D epartm ent o f  L abor’s 
appropriation bill with language 
restricting the NLRB from  using 
any funds to prom ulgate the 
single-site rule. Rep. John Porter 
(R-1L) and Senator Arlen Specter 
(R-PA ) deserve credit for inserting 
the restrictive language in their 
respective com m ittees. There may 
still be a fight over this issue on 
either the House or Senate floor, 
how ever. NACS, along with other 
groups affected by the single-site 
rule, will be closely m onitoring the 
floor am endm ents offered by 
several key D em ocrats w ho what 
to strip the single-site restrictions 
from  the Labor D epartm ent’s 
appropriation.

THE SWITCH 
IS ON TO 

MONEYGRAM
The best 

"dental plan in Michigan 
is still available to you 

for as low  as $8.99 a month. 
For the highest dental benefits 
and lowest out-of-pocket costs.

Golden Dental Plans 
29377 Hoover Road 

Warren, Michigan 48093

1-800-451-5918

l^o o k  around. More and more former 
Western Union agenls are switching to 
MoneyGram * Retailers everywhere 
are following the lead of some of the 
biggest names in the industry. Names 
like Kroger, Albertsons, Safeway, and 
Grand Union.

WHY SWITCH TO MONEYGRAM“ ?
«- Endorsed by the Associated Dealers of 

Michigan
* Competitive commissions 

<- Unsurpassed service to Mexico 

*■ Rapidly expanding network with over 
19.000 jgenLs worldwide 

*■ Innovative features like a free phone call 
for the sender

*■ Aggressive promotions to drive traffic into 
your store

♦ Loyal, repeat usage (in an independent 
research study, 87% of dual users said 
they would “Definitely/Probably" use 
M o n ey G ra m the next time they 
wire money)

<- Turn-key conversion program to make your 
switch smooth and profitable

We want you to see why check cashers 
everywhere are switching to MoneyGramvu 
Call Judy Mansur at AFD at 1-800-66-66-AFD
to discuss how you can make one of the 
smartest moves for your business.
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Advice from Detroit Edison

Storm Preparation and Restoration
Be prepared for stormy weather

Stormy w eather ... it’s m ore 
than just a song, it’s a w ay o f life 
for M ichigan residents. W hether 
it’s a blizzard, w ind storm  or ice 
storm, it 's  often not a m atter o f  if 
Mother Nature will turn out the 
lights - but when, as w itnessed 
with sum m er’s Independence Day 
storm

W hile it is difficult to predict 
exactly when and where a volatile 
storm will knock out power, there 
are some preventive m easures 
your business can take to lim it 
your dow n time and the potential 
damage caused by brow nouts and 

I blackouts.

An effective 
Emergency Plan for 
your business

W hile Detroit Edison does 
everything possible to restore your 

| lost power quickly, you can help 
yourself by creating an em ergency 
plan with clearly defined roles for 
key em ployees. Y our plan should 

I answer these im portant outage 
; questions:

• W ho is responsible for 
initiating and m aintaining contact 
with Detroit Edison?

• W hat are your needs for back­
up power generation, dry ice or 
temporary refrigeration, and who 
will be charge o f arranging those 
items ’

Do you have protective 
measures in place, such as surge 
suppressors and uninterrupted 
power supply devices, w hich can 
help prevent data loss or sensitive 
electronic equipm ent dam age?

• Will shift em ployees be 
notified of work schedule 
changes? W hen and by whom?

• Do you have battery backups 
for em ergency lighting and 
securitv systems?

FREE Power 
Outage Emergency 
Guide for businesses

Mans insightful tips are found 
in The Power Outage - Emergency 
Guide tor Businesses. This handy 
booklet explains how to cope with 
a brow nout or blackout and

outlines the restoration  process. 
W e hope you keep it as a useful 
tool in the case o f  a pow er outage.

You can request your FREE 
copy on our w eb site: 
h ttp :w w w .detro ited ison .com . A nd 
rem em ber —  it’s FREE, so order 
as m any copies for your business 
as y o u ’d like!

We’re putting our
energy to

work for you
At Detroit Edison, we do more than provide 
electricity to our 2 million customers. 
We’re proud to serve Southeastern Michigan 
in many other ways, including:

> A w ard ing  n e a rly  $3.9 m illion  a n n u a lly  in g ra n ts  to  over 
500 c h a r i ta b le  o rg an iza tio n s , th ro u g h  D e tro it  E d ison  an d  
th e  D e tro it E d ison  F o u n d a tio n .

> S p o n so rsh ip  o f N atio n a l N ight O ut, Kids Voting M ichigan , 
D e tro it E d iso n /M cD o n a ld 's  “P lay  It Safe A round  E le c tr ic ity  
p ro g ram , M ich igan  E n v iro th o n , D e tro it F estiv a l o f  th e  A rts, 
a n d  th e  D e tro it  T h anksg iv ing  Day P a rad e .

• S u p p o r tin g  e d u c a tio n  th ro u g h  th e  D e tro it  C om pact a n d  our 
P a r tn e rsh ip  S choo ls P rogram .

* P ro v id in g  $172,000 a n n u a lly  to  em e rg e n cy  food a n d  s h e lte r  
■ p ro v id e rs  th ro u g h  th e  D e tro it  E d ison  F o u n d a tio n 's  Holiday 
: S e a so n  M atch in g  G ifts  p ro g ram .

' O n b e h a lf  o f o u r em ployees, d o n a tin g  m o re  th a n  $49,000 
a n n u a lly  to  e d u c a tio n -re la te d  o rg an iz a tio n s  th ro u g h  th e  
D etroit Edison F oun d atio n ’s W alter J . M cCarthy, Jr. V olunteer 
Serv ice  Awards.

' C arin g  for M ich igan 's  en v iro n m en t by p lan tin g  10 m illion 
new  tre e s .

1 S erv ing  a s  M ich igan’s s eco n d  larg est p ro p e r ty  tax  payer.

Becatise providing a brighter future for  
Southeastern Michigan is worth all our energy

Turning energy into solutions_

Detroit Edison
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Retail Profile
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West Bloomfield gains a 
beautiful new store

(I to r) Matt, Brandon and John Shouneyia, Emily Curioca and Johnny Shouneyia pose 
fo r  a quick photo at the busy, new Market Plaza in West Bloomfield.

Breads and pastries by 
baker Em ily Curioca, hot out o f  
the oven, send delicious arom as 
w afting through the store, draw ing 
custom ers to the bakery 
departm ent along the red- and 
w hite-tiled w est wall. Sharing 
that w all are the fresh m eat 
counter, w hich features U .S.D  A. 
choice beef and fresh fish counter. 
A lso along the wall is the gourm et 
deli w here sandw iches, party trays 
and other deli fare are offered and 
pizzas are m ade to order.

In coolers near the bakery, 
com plete m eals are ready for busy 
custom ers to take hom e, heat and 
eat. M ade from  scratch daily by 
M arket P laza’s full-tim e chef, 

Jeannie Zanow ski, 
over 15 different 
entrees are available 
including Chicken 
W ellington, S tuffed 
Seafood Shells and 
Dijon Sirloin Tips. 
Ten different 
specialty salads, 
including Three 
Cheese Tortellini and 
Sesam e Chicken, and 
an assortm ent o f 
fresh pastas like 
Sundried Tom ato 
Pesto and M ushroom 
Broccoli Alfredo add 
even m ore variety to 
menu selections.

Although 
M arket Plaza is only 
about 5,800 square 
feet, it is jam  packed

w ith the products that local 
residents w ant and need. A 
produce section, liquor counter, 
candy counters and, o f course, a 
few  isles filled with staples like 
cereal, salad dressings and pasta 
com e in handy for shoppers who 
m ust pick up a few item s in a 
hurry. But in addition, M arket 
Plaza carries the largest selection 
o f im ported food item s and bulk 
cheese in the area. W ine is 
im portant, as the entire east wall 
is devoted to both dom estic and 
im ported bottles.

M arket Plaza is the dream  
of John Shouneyia, a resident o f 
Bloom field Tow nship, who 
previously owned a grocery store 
in Sterling Heights and whose 
fam ily has been in the retail food 
business since 1976. Desiring to 
do som ething a little different, a 
little m ore than what he was able 
to do at his traditional east-side 
store and noting the growth o f  the 
W est Bloom field/Com m erce area, 
he began looking in that area for a 
new location. W hat he found was 
an operating party store at the 
corner o f Com m erce and Green 
Lake Road called Carnival 
Gourm et. The location was 
perfect, but the store was 
som ew hat nondescript, with a 
lim ited selection. It needed work.

Com m erce Road is one o f 
the m ost direct arteries for taking 
people toward D etroit and the 
suburbs closer to the city. It is a 
road that many people travel at 
least tw ice daily. Mainly

residential, there is little 
opportunity  to stop and pick up a 
loaf o f  bread, eggs o r d inner fare 
on the com m ute hom e from  work. 
Before M arket Plaza, one either 
stopped in O rchard Lake or Keego 
H arbor before heading west down 
C om m erce o r continued five 
m iles dow n the road into Union 
Lake. N ow , as an oasis to weary 
com m uters, M arket P laza is a 
w elcom e stop along that busy 
route.

Shouneyia sold his 
Sterling H eights store and bought 
C arnival G ourm et in the sum m er 
o f  1996. For a couple o f  months 
he operated the store with no 
changes, ju st as the previous 
ow ners had. He w anted to get a 
good idea o f  the custom ers that 
the store served, w hat the 
previous ow ners excelled at and 
w hat needed im proving.

“The store had som e good 
wine values and we are continuing 
to provide good prices on wine 
and beer while expanding the 
selection,” says Shouneyia. He 
also noted that Carnival Gourm et 
sold hom em ade sandw iches and 
operated a lim ited deli section. 
Shouneyia expanded the deli and 
increased the selection o f take-out 
foods.

He talked to builders, 
interview ed architects, grocery 
equipm ent suppliers and just 
about everyone else, hoping to 
learn everything he could before 
he actually made any changes. He 
w anted to be certain that the 
changes would be fitting for the 
location. The store m ust be 
bright, clean, attractive and busy 
but not so upscale that it would 
discourage the custom ers that pop 
in for a soft drink or a snack.

From all indications it 
appears that Shouneyia has hit on 
the right mix o f  products for the 
area. The store is clean, 
contem porary and inviting.
W hether stopping in for a gallon 
o f  milk or food and beverages for 
a party o f  50, customers can find 
it all in the new M arket Plaza.

by M ichele M acW illiam s
C om m uting  dow n long, 

w inding tw o-lane roads is an 
everyday occurence for the 
grow ing num ber o f people w ho 
live on and around the m any 
lakes in the C om m erce/W est 
B loom field area. W hether the 
roads are slick and snow y or the 
sun is shining in the w est, a  quick 
stop at M arket P laza can m ake 
the rest o f the drive a breeze.

W alking through the 
doors into M arket Plaza, one ju st 
c a n ’t help but sm ile. E ven if it’s 
dark o r storm y outside, the 
sto re’s high ceiling  painted with 
blue sky and w ispy clouds gives 
the feeling o f a bright, sunny day.

M arket P laza is the new 
grocery/convenience store at the 
com er o f  C om m erce Road and 
G reen Lake Road in W est 
B loom field that opened its doors 
in M arch. The store is a delight 
for the senses. Brightly colored 
contem porary  m urals above the 
display cases o f  w ine depict 
happy people, grapes and, o f 
course, B acchus’ favorite 
beverage. A cross the back of the 
store, a ’50s-m otif m ural beacons 
shoppers to try a refreshm ent 
from  the beverage coolers.
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Tell your customers to...

Just check it.

Introducing the new "Cash Option" from Michigan Lotto
\ o »  tlioro« ihoiiv. Toll \t>iii ai-tomor- to ni~t clxvk tho ’ Ci>h Option" box and 
tlv \ could bixvnic itw.mt milhonairo>' Or it tlv \ protor tlv \ can >till cliixw.' to tako 
thr monov in annual ia-MllnwnN With .1 iv u  C.i«h Option Michigan Lotto i» 
bottor th.m o\ or and tli.it mean* Ivttor than o\ or traffic. silo- and commi>»ion» tor \ ou!

Available now!

Kiiixivi> r l ln . i 'm .w  .« ih . tm v .- t  pi.Tvlvw ..Ivtlm  th . i  k m  Cj-JiOpti»n Odx-n.i* .- t h . ' w i l l  .u n o n u ti . j lh  hrtU k< . " it
.in n iu l |s n  n vn t»  .1 » inning M .m h i-o t t .  1 in M iivh *.<!'« 1 in S4JM . M ilch  4 .>t »> 1 in U « 2  O w t,iII o d d s  1 in l W v
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AFD on the Scene

Detroit seniors have their 
day in park!

Square dancing and other activities kept things swingin’!
T he A ssociated Food D ealers o f M ichigan (A FD ) in cooperation w ith its C haldean m erchants in D etroit and D etroit C ity  C ouncilm an Gil Hill, 

hosted a free picnic lunch on Belle Isle for D etro it’s sen ior citizens.
C alled  the "S en ior C itizens A ppreciation Day Picnic,” it took place at Belle Isle shelter 8, on T hursday, A ugust 21. The them e for the picnic 

w as B usiness and  C om m unity Together. Food and beverages w ere generously donated by the A ssociated Food D ealers o f  M ichigan and the 
C haldean m erchants.

T h is is the seventh year that the grocers team ed up w ith C ouncilm an Gil Hill to host this free party. Party organ izers fed and entertained  over
3,000 seniors this year.

The A FD  and the C haldean m erchants donated and served hot dogs, snacks, salads, fruit, beverages and ice cream . “This year the seniors also 
enjoyed square dancing lessons and the m elodious sounds o f the Ron Jackson Jazz T rio ,” explained Shaw n Turner, adm inistrative assistant for Hill. 
C ouncilm an H ill 's  office arranged for use o f  the shelter and em ergency m edical services for blood pressure testing and an am bulance in case o f 
em ergencies. The D etroit Police D epartm ent Junior Police C adets and other volunteers helped serve the food and clean up afterw ard.

R etailer volunteers include G reenfield M arket, Hom e Pride M arket, M ayfair M arket, P ioneer Food Center, V alue Save, New Super Fair Foods and 
V alue C enter, to nam e a few.

"The Senior C itizen  Picnic has grow n every year. This is our seventh annual party and we plan to continue the event for years to com e,” said John 
L oussia , ow ner o f V alue W holesale in Detroit and a key party organizer.

Hot dgos! Get yer hot dogs! Decked out square dancers share the stage with Joe Sarafa and Gil Hill.

Fort Street Presbyterian Seniors (seated) with Paul George 
o f Mayfair Market and Jason Najor from Super Fair Foods 

and Joe Sarafa (standing, left to right..)

Dancers work up an appetite.

Left to right: Danielle MacDonald. John 
Loussia and John Najor cooking dogs.

A square dancer enjoys the entertainment during a brief rest. Seniors swing to the beat.
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AFD on the Scene

AFD's Judy Mansur is now Judy Shaba! 
Judy and Mazen Shaba were married in 

August and spent a wonderful honeymoon 
in Italy. Congratulations Judy and 

Mazen!

Emmet Denha (standing) and Frank 
Arcori (right) address the crowd at a 

DAGMR dinner.

Oops' In the August issue we 
misidentified the women in the photo 

above Standing with Jerry Inman arc 
Nancy Inman (center) and 

Mary Fischtoni (right).

AF D ’s Harley Davis gives a copy o f  a Food & Beverage 
Report article to Danny Nemer, owner o f 

Woodcroft Market in Flint.

This offer for Associated Food Dealers of Michigan Members won't give you jet lag 
It’s easy—just sign a two-year service agreement from AirTouch Cellular and get:

• 75 minutes of FREE airtime S ' \
•FREE cellular phone a i r t o u c h

• FREE access lor three months

Act now and you’ll be on your way to huge savings. For more information, call:

J U D Y  M A N S U R  at the A S S O C IA T E D  F O O D  D E A L E R S  

1-800-66-66-233, or I -8OO-AIRTOUCH
E v e r y  t i m e  y o u  u s e  y o u r  c e l l u l a r  p h o n e ,

A i r T o u c h  C e l l u l a r  m a k e s  a d o n a t i o n  t o  y o u r  A s s o c i a t i o n  a t  n o  a d d i t i o n a l  c h a r g e  t o  y o u .

ac&vatoTi »V> Lffnaed t? cenatr> n f r  ptam W cr»(fcts appea' on ?.x! tut fro* minute* limited to call* Onomatma U 's r  Hr n  •
■Qt "» U »1 mrxiln *0* JUC t*. Si* V  V  •- W *  i  f ' V n y l /  ' < J
' t t tn c to n i appt, 0* ir  ends . *9* AmIum** An e i i f  call to mak* " AirToucti lo#c ...•» •

(I to r) Dan Reeves, Mark Karmo and Joe Sarafa meet with 
Detroit Mayor Dennis Archer and representatives o f  the 

Metropolitan Detroit Service Stations Association regarding the 
H.E.A.T program, which is designed to curtail the occurence o f  

carjackings and auto thefts.

75 Minutes of Airtime.

75 Minutes of Airtime.

H X ) I ) A  B I V I  K A (.I K l.PO R T  SI-.FTI M BI.K  IW 7  .25



A F I) on the Scene

I ... I

AFD was a sponsor of the Free Rock ‘N Blues Festival
Richie G eorge from W ine Barrel Plus, organized a two-day live outdoor concert in Taylor on July 12 and 13 to 
benefit the A lternating Hemiplegia Foundation (AHF). Sponsors included: Anheuser-Busch, Associated Food 

Dealers of M ichigan, Central Distributors of Beer, Kowalski Com panies, W CSX FM, and W RIF FM. For more 
inform ation on AHF, please contact Richie at (313) 522-3549.

N a t io n a l  f o o d  e q u ip m e n t

S pe c ia l  Of f e r s  !

FEATURING TOLEDO SCALES
SCALES • PRINTERS •  WRAPPERS • LABELERS •  SCANNERS

30L3 DIGITAL SCALES
for $349.00

REGULAR PRICE $429.00

MEAT & DELI SLICER SERVICE
TUNE UP YOUR SUCER(S) FOR

$55.00 PLUS PARTS
TOLL FREE 1.800.345.5872
BOTH OFFERS GOOD t//V T /l 0CT08lR 3f, f997

SALES S  SERVICE • NEW S  USED EQUIPMENT 

DESIGN S  LAYOUT • BUY S  SELL

the 
upper 
crust.

These days, many com panies talk 
about quality products. For M onitor 
Sugar Com pany, being part o f  the 
quality upper crust is more than just 
talk . . .  it’s a com m itm ent.

W hen you stock Big C hief Sugar 
brand products, w e’ll help you roll 

out success with High Quality Sugars produced with care under 
stringent quality control measures. Custom ers know and 
appreciate the quality o f  Big Chief Sugars, which can help 
increase your share o f  the industry pie.

Now Your Business Is Cooking.
Monitor Sugar Company

2600 S. Euclid Avenue • Bay City, Michigan 48706 
517-686-0161 • Fax 517-686-7410 

web site: http:/www.monitorsugar.com

3 18 6  O LD  FARM L A N E  • W ALLED  L A K E  • MI * 4 8 3 9 0  • PH O N E 248 .96 0.7292  • FAX 248 .960.0774

26. . FOOD & BEVERAGE REPORT. SEPTEM BER 1997

http://www.monitorsugar.com


FOOD & BEVERAGE REPORT. SEPTEM BER IW 7 27



Distributor Profile

Three generations of Baetens in 
the beer industry

Frank Sayer (left) and Bob Baetens

by: Danielle MacDonald 
Bob B aetens. C hairm an o f  the 

Board at O ak D istributing , com es 
from  a long line o f  beer conno is­
seurs. His father, O m er Baetens, 
w orked at a brew ery for over 22 
years. In fact. O m er is credited 
w ith  m oving the first barrel o f  beer 
out o f  the T ivoli Brew ery after 
prohibition. At the age o f  73, Bob 
is now  sem i-retired  and his two 
sons, R on and D avid, are fo llow ­
ing in the footsteps o f  both their 
father and their g randfa ther in the 
beer industry.

B ob B aetens incorporated  Oak 
D istributing in June 1959. "I had 
alw ays dream ed o f having my ow n 
business but my first com pany w as 
not in the beer industry,’ explained 
Baetens. T hroughout high school 
B aetens w orked at a gas station.
H e graduated  in 1943 and w ent 
directly  into the Navy w orking as 
a m otor-m achinist-m ate. “ I com ­
pleted  my duty w ith the Navy in 
1946; three years w as ju s t enough 
tim e fo r m e,” he m used. “I feel 
very lucky that I cam e out o f  the 
service okay.”

B aetens’ experience in both the 
gas station business and as a 
m echanic led him  to pursue his 
dream  o f  ow ning a business. In 
1946, he purchased a gas station 
across from  D etroit C ity  A irport 
called A irw ay Service. “I sold the 
gas station in 1947 because the 
hours w ere too long and the 
m oney w asn’t great.” A lthough 
1947 was not a great year for 
business, it was the year Baetens 
m et Vera Quinn. “It was love at 
first sight and now  w e’ re ap­
proaching our 50th w edding 
anniversary.”

He supported his new  w ife by 
w orking at G eneral M otors as a 
m echanic. Baetens explained that 
he m et one o f his future Oak 
D istributing partners while w ork­
ing at GM . “I w as sent to the 
G oebel Brew ery to fix a truck. The 
driver o f  the truck, Frank Sayer, 
becam e my good friend and 
eventually  my partner.” In fact, 
B aetens started working at the 
G oebel Brew ery in 1949 as a 

j d river’s helper. Sayer was the 
driver.

He w orked at the G oebel 
B rew ery for eight years and in 
1957. Baetens w as laid off. “This 
was the first tim e in my life that I 
did not have a jo b .” Not long after 
being laid off, Baetens approached 
his uncle, Herm an Vanderbeke, 
w ho also w orked in the beer 
industry. Baetens w as offered a job  
at the E  & B Brew ery as a driver. 
Sayer stayed at the G oebel Brew ­
ery but kept in close contact with 
Baetens.

D uring the 1950’s and 1960’s,
E & B beer was a very popular 
brand. A s the dem and for E & B 
beer increased so did the need for 
a distributor in O akland County. 
The m anager o f  the E  & B Brew ­
ery, Vaughn Surabian, approached 
Baetens about becom ing the 
O akland County distributor. “ It is 
a sm all w orld because Vaughn 
knew Frank Sayer too. He sug­
gested that the tw o o f us partner 
with another G oebel Brewery 
em ployee, Joe M cD onald, to form 
a distributorship.’'

Baetens, Sayer and M cDonald 
were arm ed with very little capital 
but a lot o f know ledge about the 
beer industry. The three gentlem en 
received brewery approval from 
the M LCC along with a Federal

Perm it and they form ed O ak 
D istributing in June 1959. Bosch 
w as the first beer handled by Oak 
Distributing. W ithin three weeks, 
they had three brands: E & B, 
S chm idt’s and B osch.“We bought 
three rickety old trucks that used 
m ore oil than gas and started 
d istributing beer,” laughed Baetens.

All three partners w ere working 
long hours seven days a week. 
“Things were not going very well 
in the beginning.” They spent hours 
trying to com e up w ith creative 
w ays to sell beer. “We did not have 
six packs in those days so w e made 
them  out o f  plastic bags,” ex­
plained Baetens. “We w anted to 
offer our retailers som e variety.” 
M aking six packs out o f plastic 
bags m akes for a funny story today, 
but it did not help much in making 
the business profitable.

Still in the first year o f  business, 
the president o f E & B Brewery 
made a suggestion that changed the 
direction o f  Oak Distributing. “He 
asked us if we could sell E  & B 
beer in 16 oz bottles for the same 
price as 12 oz bottles. It w as a huge 
hit. We started making money, got 
som e volume, and got som e repeat 
business.” Baetens credits the 
retailers with much o f  their success

because they d isplayed the 16 oz 
bottles on their counters. In their 
first year o f  business, they sold
100,000 cases o f  beer.

B aetens has alw ays believed 
that relationships help m ake a 
business successful. W ith this in 
m ind, he began to attend beverage 
conventions looking for new 
products. B aetens m et Tom 
Roupus, D ivision M anager for 
Schlitz, at a convention and the 
tw o becam e friends. “Roupus 
believed in us and our knowledge 
o f  the beer industry.”

In 1963, Oak D istributing 
added Schlitz and O ld Milwaukee 
beers to their portfolio. “ If 
Roupus had done things by the 
book w e would never have d is­
tributed Schlitz because we didn’t 
have enough capital." The Schlitz 
brand had very low sales in 
M ichigan,” explained Baetens. “ In 
ju s t one year we were selling 
m ore Schlitz and Old M ilwaukee 
than the previous distributor.”

The brand acquisitions at Oak 
D istributing have been steady 
w ith the follow ing key additions: 
M olson C anadian in 1969, Old 
M ilw aukee L ight in 1980, Coors 
in 1986, C alifornia Coolers in 
1985, M olson Ice in 1993, J.W. 
D undee Honey Brown in 1994, 
and Z im a in 1994. Oak Distribut­
ing has am assed a portfolio o f 
w orld class dom estic, imported, 
and m icro brewed products.

This was accom plished 
through both brand and company 
acquisitions. In 1989, O ak Dis­
tributing purchased Auto City 
D istributing and began working in 
G enesee and L apeer counties. In 
1992, Eby D istributing was 
purchased and with it cam e the 
rights to Shiaw asee county.
Finally, in 1993 the rights for the 
brands at G erry’s Distributing, 
also in Lapeer county, were 
purchased. The products were 
sim ilar in each case. Oak Distrib­
uting now  has 100 em ployees and 
warehouse space totaling 65,000 
square feet. They sell 1.5 million 
cases o f  product annually.

“We have alw ays been survi­
vors,” explained Ron Baetens.
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MLCC introduces 
mandatory 

educational classes 
for violators

The M ichigan Liquor Control 
Commission (M LCC) recently 
adopted a resolution that stiffens 
the penalties for selling alcohol to 
minors or intoxicated persons.

The resolution states that, at the 
discretion o f the Hearing 
Com m issioner or Administrative 
Law Judge, a violator o f the law 
will be required to a ttend and 
successfully com plete a server 
training program  that is acceptable 
to the com m ission This 
requirement is in addition to any 
penalty imposed lor the violation 
itself It covers all people who sell 
alcohol. including the licensee, co- 
licensee or licensed partner, or any 
stockholder, officer, member, 
manager or em ployee o f the 
licensee

Failure to comply with this 
requirement will result in an 
add itional penalty.

Nominations for AFD board elections 
are being accepted now

It is tim e to begin the process o f  choosing our new AFD board o f directors for 1998. A ny voting m em ber o f  
the association may be nom inated to sit on our board.

In order to be eligible, you m ust be a m em ber in good standing for no less than the p rio r 12 m onths and you 
m ust be nom inated, in w riting, no later than O ctober 1, 1997. All nom inations require the support o f  25 o ther 
m em bers in good standing o r a m ajority vote by the nom inating com m ittee. If  you are a retail m em ber, you 
m ust seek a retail position on the board. If  you are a general m em ber, you m ust be nom inated  to stand for 
election for a general d irector’s position.

In addition, the A FD  will accept nom inations for regional d irec to rs’ positions for regions 1 and 2.
Please send your nom inations with supporting signatures to the A FD  N om inating C om m ittee, 18470 W est 

Ten M ile Road, Southfield, M ichigan, 48075.
O ur board o f  directors sets policies by w hich the AFD is governed. W e urge all A FD  m em bers to get 

involved by nom inating candidates you feel will devote their tim e and talent to represent the food industry with 
professionalism  and integrity.

10th Annual Michigan Best Bagger Contest

And the Winners Are.
First Place
Tim S taggs of Paw Paw 
Village Market Food Centers

Second Place
Robert Bailer of
Glen’s Markets

Cheboygan

Third Place
Jaime Keoshian of Caro 
Central Shop Rite

Fourth Place
Dianna Frobel of Hudson 
Hillsdale Market House
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“Som ething has alw ays com e our 
way.” Bob and Vera B aetens have 
two children. Ron and David. Ron 
is the oldest and has w orked for 
Oak D istributing since 1967 and is 
now president o f the com pany. “I 
loaded trucks and w orked in the 
warehouse to put m yself through 
college,” said Ron. D avid is vice- 
president and has w orked at O ak 
Distributing since 1983. “The two 
things I am m ost proud o f  are that 
I started my ow n business, and that 
my children choose to work in the 
family business," explained Bob 
Baetens.

Oak D istributing is a family 
business, since Frank Sayer retired 
in 1982, and Joe M cD onald sold 
his portion o f  the com pany many 
years ago. The business philoso­
phies o f  Baetens and his sons 
encompass the values that have 
made Oak Distributing so success­
ful. Bob said, “treat people as you 
want to be treated, and don 't make 
promises you can 't keep.” Ron 
feels it is im portant to "rem ain 
optimistic and stay m entally 
stro n g " David pinpoints the 
employees al Oak as their stron­
gest asset. A fact that can not be 
overlooked in the O ak Distributing 
success story is that the Baetens 
family was "w eaned” on beer.



Letters

AFD scholars say thanks!

Crystal Kassab with Mike Rosch o f  
General Wine & Liquor Co.

To A FD  Board & M em bers,
It is w ith deep gratitude in 

receiving your $750 scholarship. I 
thank you very m uch in helping to 
fund my college education. 
E ducation is som ething that is very 
im portant to m e and that is w hy I 
am  pursuing education  as my 
m ajor at the U niversity  o f 
M ichigan-D earbom . Y our help 
m eans a great deal to m e and I 
thank you from  the bottom  o f my 
heart once again. I am  truly 
honored.

I am  excited  to m eet my 
corpora te  sponsor. See you at the 
W olverine G olf Course!

Sincerely, C rystal K assab

I w ish to express my deepest 
gratitude for being selected to 
receive one o f  the scholarships. 
The relief o f  my financial burden 
is sure to give m e m ore tim e and 
energy fo r m y studies. I am 
grateful to each and every 
contributor.

Sincerely, Julie M artin

Please allow  me to express my 
gratitude to the A ssociated Food 
D ealers o f  M ichigan for the 
scholarship I recently  received. I 
w ould also like to thank R.M. 
G illigan fo r their generosity  in 
sponsoring me, and Hiram  W alker 
and Sons Inc., through whom  I 
received the application. The 
scholarship w ill help m e a great 
deal in furthering my education. I 
plan on attending M ichigan State 
U niversity  and studying Chem ical 
Engineering and the French 
language.

It w as a great honor to receive 
your support. I hope the AFD will 
be able to continue supporting 
students like m yself with 
scholarships in the future. I t’s 
greatly  appreciated.

Sincerely, N ancy Kindraka

I am  w riting to thank your 
com pany for Pe n n i's  scholarship. 
She is in sum m er school and did 
not get a chance to w rite to you.

Please let me tell you how much 
it m eans to my fam ily. W hen she 
first received her aw ard letter, I 
cried and prayed. W e are so 
thankful! Penni cam e to the 
banquet along w ith us and enjoyed 
everything. W hat a difference a 
day m akes! P lease send my 
w annest regards to the entire 
association. Please keep up the 
good w ork. Dan and I will 
continue to encourage Penni to do 
her best.

With w arm est regards,
Mrs. M innie H ow ard

Just a note to let you know  I 
received the first scholarship 
check. O nce again I w ant to say 
thank you fo r helping m e w ith my 
tuition at the U niversity  o f 
M ichigan.

Thank you, A dam  Zuwerink

I’d like to thank the Sales M ark 
com pany for its m onetary 
contribution tow ards my 
education. I appreciate the 
generosity  that this com pany has 
show n me. I also w ould like to 
thank the A ssociated Food Dealers 
for giving me the opportunity to 
w in this award.

M any thanks, Jason Stanis

Thank you so m uch for the 
schoalrship award! I am  deeply 
sorry that I could not attend the 
banquet.

Thanks again! Jennifer Troyer

Thank you a great deal for 
providing m e a  scholarship. This 
w ill insure better productivity and 
educational enrichm ent towards 
my upcom ing academ ic classes.

Sincerely, Rachel Kado

I have ju st received the AFD 
scholarship aw ard I would like to 
thank you very much for this 
generous offering. I am currently 
studying chem ical engineering at 
the University o f M ichigan. This

Romy David o f  Kramer Food Co. with 
Jessica Kattula

scholarship will certainly help!
I would also like to offer my 

extended gratitude since I 
received this aw ard last year as 
well. O nce again, thank you!

Sincerely, Jessica  K attula

I w ould ju s t like to say thank 
you to m y sponsor Pepsi-Cola, to 
the A FD  A ssociation, and to 
everyone else w ho so generously 
are helping me with my college 
expenses for this school year. 
T hanks again!

Yours truly, H im ani Patel

I regretfully w rite to tell you 
that I w ill be unable to attend the 
scholarship banquet this year. I 
did attend last year and I fully 
understand the im portance o f  the 
event. How ever, as you know  I 
am a journalism  student w ho is 
currently working an internship at 
The Bay City T im es new spaper.
I will be in C hicago for a 
journalism  conference during the 
dinner. My attendance at this 
conference has been planned for 
over a year and I m ust attend.

But, I w ould like my sponsor 
to know  that I am truly grateful 
that their com pany will help 
support my journalism  education. 
Enclosed are som e o f  my 
new spaper clips from  this 
sum m er that I would like you to 
share with my sponsor. W hile, I 
will not be able to thank my 
sponsor in person, I believe these 
new spaper clips will show my 
sponsor how serious I am  about a 
journalism  career.

Sincerely, Ebony R eed

I’d like to take time out to 
thank you for granting me your 
$500 scholarship award. I will be

present at the go lf d inner on 
Thursday, July 24. I ’ll be attending 
W ayne State U niversity  in late 
A ugust o f  this year, m ajoring in Art 
Education.

Thank you, Chicara J. Brassell

My parents and I, like to thank 
the A ssociated Food D ealers and 
my corpora te  sponsor for honoring 
me with a scholarship.. I am sure 
all o f  you are aw are o f  the financial 
dem ands o f  attending college and 
how  m uch a scholarship can help. 
H ow ever, there is also a 
trem endous feeling o f  pride.

“C ustom er Service C lerk '' 
(bagger) at V G ’s Food Centers was 
my first “real jo b ” and where I 
learned much that will be useful to 
m e later in life. I w ill be attending 
the C ollege o f Engineering at the 
U niversity o f  M ichigan.

Thank you, J. Scott H aviland

Thank you very m uch for 
supporting me and the Associated 
Food D ealers Scholarship program. 
I truly appreciate the scholarship 
that you have aw arded me.

I will be starting my second year 
at Central M ichigan University. 
This com ing sem ester I will apply 
into the Athletic Training-Sports 
M edicine program . I will hopefully 
continue my education to become a 
Certified Athletic Trainer.

Thank you for your corporate 
sponsorship and continued financial 
help. I am  grateful to you for 
helping me continue my education 
and achieve a successful career.

Sincerely, S tephanie Lousia

Rachel Kado and sponsor Steve Avery of 
Foodland Distributors
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Even flow for Social 
Security check flood

T he old "10 th  o f  the M onth" 
flood o f  checks (presently  the third 
for Social S ecurity  recip ients) 
soon w ill be equalized  in to  3 
m onthly issues. B irthdays 1-10,
11-20, 21-E .O .M . w ill receive 
paym ents staggered  to ease front- 
of-m onth tidal w ave of 
transactions. It w ill take a few  
years for total relief. Social 
Security is ju s t inaugurating  the 
new  system  w ith new  recipients. 
M ulti-m illions under the "old  
p lan" w ill con tinue receip t on the 
third.

Uncle Sam 
a piker here

M ichigan ranks 48th in federal 
1995-96 spending on a per-person 
d istribution  o f  tax m onies in the 50 
states, reports the C itizens 
R esearch C ouncil o f M ichigan, 
another consum er w atchdog 
agency w e trust. M ich igan’s 
$4,095 return o f  federal tax m oney 
spent here was broken into 4 
categories, (rank) parenthesized. 
G rants to local state and local 
governm ents - $750 (33rd). D irect 
paym ents to individuals - $2,729 
(28th). Procurem ent o f

com m odities - $228 (46th). 
Salaries and w ages -$290 (49th).

Jobless rate: 4.0 
percent again!

U nem ploym ent in M ichigan 
rem ained at a record-low  4.0 
percent in Ju n e -th e  27th m onth in 
a row it was below  the national 
average. In the past year, 
M ichigan firm s have created
97,000 jobs.

In June, the national 
unem ploym ent rate was 5.0 
p ercen t-a  full percentage point

above M ich igan ’s job less  rate for 
the first tim e since com parable 
data was o rig inally  com piled in 
1970.

In June, unem ploym ent dropped 
to a 24-year low o f 196,000-the 
low est level since A pril 1973. 
S ince 1991, M ichigan com panies 
have created  m ore than 500,000 
new  jobs.

Y our op in ions are im portant to 
us! C all A FD  at (248) 557-9600 

or (800) 66-66A FD .
O r w rite to us at 

18470 W est Ten M ile Road 
Southfield , M I 48075.

CLASSIFIED
SUPPLIERS: Looking for ways to increase 
your m arket v is ib ility? Let the AFD show 
you how. Promotional opportunities through 
membership lim itless. Call Dan Reeves at 
(810) 557-9600.

W AN TED : A sso c ia te d  Food Dealer 
members. If you or someone you know can 
benefit by jo ining the AFD, please call Dan 
Reeves at (810) 557-9600.

RETAIL M E M B E R S : C om ing soon—
watch this space for a new way to turn your 
clu tter into CASH. Starting in 1997, retail 
members can receive FREE classified ad 
space. Contact Tom Am yot at AFD for 
details. (810) 557-9600.

PIZZA! PIZZA! P IZZA ! E xisting  pizza 
store moving, high volume sales history. 
Van Dyke & M -59 in high traffic shopping 
center, great spot for new pizza business. 
Suite ready to go. 248-625-1188.

QUALITY ASSURANCE MANAGER:
Q ua lified  app lican ts w ill possess a 
bachelors degree in food science or 
re lated fie ld. Labora tory experience, 
USDA liaison experience, food quality 
assurance experience and excellent 
communication and organizational skills.

QUALITY ASSURANCE ASSISTANT:
Qualified applicant will possess a 
bachelor degree in food science, i 
chemistry or microbiology. Some 
knowledge of quality control testing.

SALES ASSOCIATE: Seeking a
dynamic and flexible individual to join our 
Sales Department. 1 year professional 
field sales service preferred. Duties to 
include growth and maintenance of 
established accounts, development of 
new business relationships and merch­
andising. Paid training and company 
vehicle.

ROUTE SALES REP.: Personable,
articulate individual to work with Route 
Sales Dept. Development of new 
business relationships, continuing 
sen/ice to existing customers to meet 
and identify service need, merchandising 
and route relief as needed.

Interested applicants should mail 
or fax their resume with cover 

letter and  salary requirements to: 
K O W A LS K I CO M PA N IE S  

H u m a n  R esource  M anager 
2 270  H o lbroo k  

H a m tram ck, Ml 48212  
(313 ) 873 -4220

-HFB- Delivers 
In More Ways Than One.

\ MANY R ESO U R C ES^

• Blue Cross/ Blue 
Shield Health Care

• Western Union 
Money Orders

•Ameritech Payphone 
Program

• AirTouch Cellular

• MoneyGram

• AMNEX Long Distance
Payphone Program

• Coupon Redemption
Program

• MasterCard/Visa 
Acceptance

• Self Insured Workers
Comp Fund

• Full Time Lobbyist 

•AFD PAC Committee

• Legislative Updates

• Liaison with Govern­
mental Agencies

•Audio Visual Loan 
Library

• T.I.P.S. Seminars

• Legal Consultation 

•Accounting Advice

• Monthly Food &
Beverage Report

• Scholarship Awards

• Annual Trade Show 

•Annual Trade Dinner 

•Annual Golf Outing 

•Annual Seniors Picnic 

•Annual Turkey Drive

• Reward Fund

For more information on any of these 
excellent programs, call: 

ASSOCIATED FOOD DEALERS OF MICHIGAN
18470 West Ten Mile Road • Southfield, Michigan 48075

1 -800-66-66-AFD
or (810) 557-9600
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Taxes
Continued from  cover

lake about 70 percent o f the 
account.

Income tax provisions
A deduction equal to fair m arket 

value for contributions o f  qualified 
appreciated stock (publicly traded 
Hock w hich is capital gains 
property) to private foundations is 
extended from June 1, 1997 
through June 30, 1998.

Capital gains provisions
Effective for sales on o r after 

May 7, the hom e-sale “rollover 
deferral rules' and the one-tim e up 
to $ 125,000 exclusion for 
qualifying hom e sellers age 55 
and older are replaced by a new 
“universal” exclusion. A seller o f

any age w ho has ow ned and used 
the home as a principal residence 
for at least two of the five years 
before the sale, can exclude from 
income up to $250,000 o f gain 
($500,000 for jo in t filers). This 
will benefit sellers w ho are 
downsizing to a less expensive 
home and older sellers with more 
than $ 125.CKK) o f appreciation in 
Ihcir homes. However, sellers 
with more than $250,000 or 
$500.(100 o f profit on the sale o f 
the ir house will now have to pay 
tax on ihe excess (at the 
appropriate capital gains tax rate).

Individual retirem ent 
accounts

The phase-out am ounts for 
traditional deductible IRAs for 
participants in pension plans will 
increase over several years. For 
example, the current limit is 
$25.000-$35.000 o f adjusted gross 
income (AGI) for single taxpayers. 
For 1998. the phase-out range will 
he $30.000-$40,000 on a single 
letum and $50.000-$60,000 on a 
joint return

After 1997. an individual will 
not be treated as a participant in a 
pension plan m erely because the 
spouse is a participant. The non- 
active participant spouse 's IRA 
deduction will be subject to a 
phase out between $150,000- 
$160,000 o f AGI for jo in t filers 
and $95,000-$ 110.000 of AGI for 
angle taxpayers. The ROTH IRA 
is a nondeductible IRA, but if it is 
left in place at least five years and 
the taxpayer is over age 59-1/2. the 
total account balance can be 
Withdrawn tax-free. Taxpayers 
With $100,000 or less o f  AGI will 
be able to convert their current 
IRAs into ROTH IRAs. If the 
conversion occurs in 1998, the lax 
on the distribution can be spread

over four years.
The bottom  line is 

that while these changes 
are billed the “Taxpayer 
R elief A ct o f  1997,” it 
is im portant to talk to a 
financial planning 
professional about the 
extent o f  relief you can 
expect and the 
ram ifications the law 
may have on your 
personal situation. 
Michael J. LoGrasso is a 
registered representative o f  
CIGNA Financial Advisors, 
Inc., a broker/dealer and 
registered investment 
advisor.

Gourmet coffees now entering the ice age
At the nearly 10,000 specialty coffee bars, plus thousands o f  coffee carts, 

restaurants and other food service sites, this summer’s hottest consum er 
beverage was iced specialty gourmet coffee. All across America, gourmet 
coffee drinkers are speaking a new language in what the specialty coffee  
marketplace is calling. ‘T h e  Ice A ge.” as customers order iced, granita, frappe. 
blended, frosted, smoothie, cool and frozen beverages.

Michael Rubin, president o f  Cappuccine, Inc., Palm Springs, Calif.-based  
producer o f  instant gourmet coffee mixes, says, “The palates o f  today’s coffee  
drinkers are becoming more sophisticated. Their appetite for new and unique 
beverages is on the rise.”

To prevent them selves from being frozen out o f  their share o f  this new taste 
trend, specialty coffee retailers are quickly adding granita machines and 
commercial bar blenders.

Granita machines slow ly and gently keep their icy contents close to frozen 
but not quite, while putting on a show as customers becom e fascinated by the 
wave-like action o f the product through the clear plastic bowl.

For AFD m em bers:

BLUE CROSS 
RATES REDUCED!

Now you can have 
the best 
for less.

AFD members w ant the best for themselves and their families. 
In health coverage, the best has been Blue Cross and Blue Shield 
o f Michigan fo r more than a half-century.

Now, through an industry rating change, AFD members can 
enjoy the benefits o f being Blue fo r much less than before. 
You'll have the advantage of the most w idely recognized 
and most w idely accepted health card o f all.

Even w ith  the new, lower rates, you can choose from  several 
benefit options w ith  various levels o f co-pays and deductibles. 
Select what best meets your needs and your budget.

W ith Blue, you can also buy dental, vision, hearing and 
prescription drug coverage at a nominal extra charge.

If you 've w anted  Blue Cross coverage bu t hesitated 
because of the cost, ask now  about the new, dramatically 
reduced rates

For information on AFD's Blue health coverage options, call 
Judy M ansur a t  1-800-66-66-AFD

Blue Cross 
Blue Shield 
Blue Care Network
of Michigan
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S U P P O R T  T H E S E  A F D  S U P P L I E R  M E M B E R S
AUTHORIZED LIQUOR AGENTS:
General W ine & L iquor........................... (248) 852-3918
National Wine &  S p ir its .....................(888) 697-6424
.................................................................. (888) 642-4697

Encore Group/Trans-Con, C o.................(888) 440-0200

BAKERIES:
Ackroyd's Scotch Bakery & Sausage........ (313) 532-1181
Archway Cookies.......................................... (616) 962-6205
Awrry Bakenes, Inc.......................................(313) 522 1100
Dolly Madison Bakery ..................................(419)691-3113
Interstate BrandsCorp............. ..... ..................(313) 591-4132
Koepplingcr Bakeries. Inc............... .......... (248) 967-2020
Oven Fresh Bakery......................................... (313) 255-4437
S & M Biscuit Distributing........................... (313) 893-4747
Schafer Bakery............................................... (810) 294-9166
Sunshine'Salemo............................................ (248) 352-4343
Taystee Bakenes..............................................(248) 476-0201

BANKS:
Comenca Bank.......................... .....................(248) 370-5204
First Federal of Michigan.............................. (313) 965-1400
First of America—S.E.M. ............................. (248) 399-5501
Greenfield Mortgage Co................................. (313) 274-8555
Madison National Bank................................. (248) 548-2900
Michigan National B ank...........................1-800-225-5662
N.B.D.. N.A.....................................................(313) 225-1581
Standard Federal B ank.................................. (248) 637-2543

BEVERAGES:
Absopure Water Co.................................... 1-800-334-1064
Action Distributing.........................................(810) 591-3232
American Brokers Association......................(248) 544-1550
Anheuser-Busch Co........................................ (800) 414-2283
Arizona Beverages........................................ (810) 777-0036
Bacardi Imports, Inc....................................... (248) 489-1300
Barton Beers.................................................. (248) 549-4730
Bellino Quality Beverages, Inc...................... (313) 946-6300
The Boston Beer Company........................ (313) 441 -0425
Brooks Beverage Mgt.. Inc..........................(616) 393-5800
Brown-Forman Beverage Company............. (313) 453-3302
Cadillac Coffee.............................................. (313) 369-9020
Canadian Arctic Beverage............................. (416) 676-0201
Canandaigua Wine Co....................................(248) 753-5673
Central Distributors....................................... (313) 946-6250
Coca-Cola Bottlers of M I........................... (248) 397-2700
Consolidated Wine & Spirits...................... (810) 772-9479
Coors Brewing Co....................................... (313) 451-1499
Decanter Imports........................................ (248 ) 344-6644
E & J Gallo Winery....................................... (248) 643-0611
Eastown Distributors.................................... (313) 867-6900
Everfresh Beverages ...................................(810) 755-9500
Faygo Beverages. Inc..................................... (313) 925 • 1600
Frankenmuth Brewery...................................(517) 652-6183
General Wine & Liquor Corp........................ (313) 867-0521
Great Lakes Beverage.................................. (313) 865-3900
Great Lakes Marketing............................... (313) 527-1654
Great State Beverage ................................. (313)533-9991
Guinness Import Company...................... (810) 786-9176
Heublem........................................................ (248)594-8951
Hiram Walker & Sons. Inc..........................(248) 948-8913
House of Seagram ......................................(248) 262-1375
Hubert Distributors. Inc.............................. (248) 858-2340
Intrastate Distributing.................................(313) 892-3000
J Lewis Cooper Co..................................... (313) 835-6400
L & L Wine W orld.................... ................(248) 588-9200
Lifestyle Beverage Corp............................. (708) 503-5433
Lotts Distributors........................................(313) 336-9522
Metro Beverage Inc.....................................(810) 268-3412
Miller Brewing Company........................... (414) 259-9444
Mohawk Distilled Products..................  I -800-247.2982
Nantucket Nectars...................................... (617) 789-4300
Nestle Beverages........................................ (248) 380-3640
Oak Distributing Company .......................(248) 674-3171
Pabst Brewing Co..........................................1-800-935-6533
Paddington Corp............................................(313) 345-5250
Pepsi-Cola Bottling Group -  Detroit........1 -800-368-9945

-H ow ell....... 1-800-878-8239
-P on tiac.......... (248) 334-3512

Petupren. Inc...............................................  (810)468-1402
Powers. D isL.............................................. (248) 682-2010
R.M. Gilligan. Inc....................................... (248) 553-9440
Royal Crown C ola......................................(616) 392-2468
San Benedetto Mineral Waters.................. (313) 847-0605
Serv-U-Manc Corporation........................ (313) 243-1822
Seven-Up of Detroit.................................. (313) 937-3500
Stroh Brewery Company........................... (313) 446-2000
Thompson Beverage Co............................. (313) 439-2404
Tn-County Beverage................................. (248) 584-7100
Unibrew USA.............................................(954) 784-2739
United Distillers U.S.A...............................(810) 629-7779
Universal Ginseng and Beverage. Inc........ (810) 754-3800
Vintage Wine Co........................................ (810) 294-9390
Viviano Wine Importers, Inc...................... (313) 883-1600
Warner Vineyards...................................... (616) 657-3165
West End Soda & Fruit Brew....................(810) 231-5503

BROKERS/REPRESENTATIVES:
Bob Arnold & Associates..........................(248) 646-0578
DMAR. Inc ................................................(248)553-5858
The Greeson Company............................. (248) 305-6100
Hanson Faso Assoc ..................................(248) 354-5339
J.B. Novak & Associates.......................... (810) 752-6453
James K Tamakian Company.................. (248) 424-850C
McMahon & McDonald. Inc..................... (313) 416-700C
Mem Sales Corp........................................ (248) 569-3634
Paul Inman Associates............................. (248) 626-830C
Sales Mark................. ...............................(313) 207-790C
Stark & Company..................................... (248) 851-570C
Trepco........................................................(248) 546-3661
UBC Marketing........................................ (248) 574-110(
VIP Food Brokers International...............(313) 885-615(

CANDY & TOBACCO:
A.C. Courville Inc..................................... (248) 863-313f

Sal S. Shimoun, CPA ................................. (248) 424-9448
Sesi & Sesi, Attorneys.............................(248) 258-6060
Edward A. Shuttie, P.C., Attorney......... (248) 288-2080
Southfield Funeral H om e........................(248) 569-8080
Statewide Financial Services.................. (248) 932-8680
Thomas P. Soltys, C PA ...........................(616) 698-8855
Telecheck Michigan, Inc..........................(248) 354-5000
Transactive Corporation .. (404) 381-6747
Travelers Express Co........................  I 800 328-5678
Ultracom Telecommunications (248)^50-2020
Vend-A-Matic .........................................  (248) 585-7700
Voice Mail Systems, Inc. ............... (248) 398-0707
Western Union Financial Senvces.........  (248) 449 3860
Whitey’s Concessions.............................. (313) 278-5207
Wolverine Real Estate Senvces ..... (248) 353 7800
WSB Advisors..........................................(248) 594-1020

STORE SUPPLIES/EQUIPMENT:
A &  B Refrigeration................................. (313) 565-2474
All-American Cash Register....................(313) 561-4141
Ameri-Copy.......... ............................  I -800-888 1683
Belmont Paper & Bag Supply ...............(313) 491 -6550
Bollm Label Systems........  .............  I -800-882-5140
Brehm Broaster Sales............................. (5 1 7) 427-5858
Brinkman Safe......................................... (810) 739-1880
Cool Industries........................................ (313) 343-5711
DC I Food Equipment..............................(313) 369-1666
ENVIPCO........................................... (248)615-9366
First National Pallet Rental ............ (314) 469-2211
Hobart Corporation...................................(313) 697- 3070
International Bankard Service ................  (248)569-3082
MMI Distributing....................................... (313) 582 4400
Metro Equipment Inc.................................. (313)571 -6655
Michigan Bale Tie Company ............... (313)925-1196
Midwest Butcher & Deli Supply............ (248) 588-1810
Murray Lighting Company ..............(313) 341 -0416
National Food Equipment & Supplies (248) 960-7292
North American Interstate....................... (248) 543-1666
POS Systems Management, Inc............... (248) 689-4608
Refrigeration Engineering, Inc.................(616) 453-2441
The Rib House..........................................(313) 274-7800
Sales Control Systems.............................  (248) 356-0700
Saxon. Inc..................................................(248) 398 2000
Taylor Freezer..........................................(313) 525-2535
TOMRA Michigan..................................  (248) 589-0700

WHOLESALERS/FOOD DISTRIBUTORS.
Bremer Sugar..............................................(616) 772-9100
Capistar. Inc................................................ (517)699-3605
Capital Distributors.................. ................(313) 369-2137
Central Foods............................................ (313)933-2600
Consumer Egg Packing............................(248) 354-5388
Dairy Fresh Foods. Inc..............................(313) 868-5511
Dan French Inc..........................................  (248) 544-1740
Detroit Warehouse Co...............................(313 ) 491-1500
EBY-Brown. Co....................................... 1800-532-9276
Family Packing Distributors (248)644-5353
Foodland Distributors.................................(313) 523-2100
Garden Foods............................................. (313) 584-2800
Gourmet International. Inc I-800-875-5557
Grand Gourmet Specialties. Inc ....... (616)975 3400
H & O Distributors................................... (313> 493-0011
Hamilton Quality Foods .. ..........(313) 728 1900
The Happy Hive....................................... (313) 562-3707
I & K Distributing.................................... (313) 491 5930
J.F W alker................................................(517)787 9880
Jerusalem Foods....................................... (313) 538-1511
Kay Distributing.......................................  (616) 527-0120
Keebler Co................................................. (313) 455 2640
Kehe Food Distributors ......................... I 800-888-4681
Kramer Foods Company .. (248)585-8141
Lipan Foods............................................... (810)469-0131
Mclnemey-Millere Bros.. ........ (313) 833-8660
M id west Wholesale Foods (810) 744- 2200
Miesel/Sysco Food Service .........  (313) 397-7990
Mucky Duck Mustard Co. (24ft) 683-5750
Norquick Distributing Co.......................... (313) 522-1000
Northwest Food Co. of Michigan ........ (313) 368-2500
Riviera Food Corp......................................(313) 538-3020
Robert D. Arnold &  Assoc (810)635-8411
S. Abraham & Sons................................  (810)754-0220
Sackett Ranch.............................................(517) 762-5049
Sam's Club— Hazel Park .. (248)588-4407
Sam's Club—Southfield...........................  (248)354-1108
Sandler-Stone Co.........................................(248) 674-1100
Scot Lad Foods. Inc.....................— —.....(419) 228-3141
Sherwood Foods Distributors ............(313)366-3100
State Fair Wholesale............................. . (313) 893-4629
Slate Wholesale Grocers........................... (313) 567-7654
Spartan Stores. Inc...................................... (313)455-1400
Sunlight Distributors....... ......................... (810) 742-5829
Super Food Services...... ........................... (517) 777-1891
Supenor Fast Foods. Inc....................... . (810) 296-7118
Tiseo's Frozen Pizza Dough ........ . (810) 566-5710
Tony's Pizza Service............................ -... I -800-247-1533
Trepco Imports....................................... (248) 546-3661
Value Wholesale................................. ...... (248) 967-2930
Weeks Food Corp.............................. —  (810)727-3535
Ypsilanti Food Co-op........................- ...... (313) 483-1520

ASSOCIATES:
American Synergistics................................(313) 427-4444
Basket C ase................................................(313) 831 -4438
Herman Rubin Sales Co..............................(248) 354-6433
Livemois-Davison Florist..........................(248) 352-0081
Minnich's Boats &  Motors........................ (810) 748-3400
Sigma Associates, Inc................................. (313) 963-9700
Wileden & Assoc........................................ (248) 588-2358
Wolverine Golf Club. Inc............................(810) 781 -5544

NON-FOOD DISTRIBUTORS:
Advanced Formula Products, Inc...............(313) 522-4488
Albion Vending......................................... (517) 629-3204
Items Galore, Inc........................................ (810) 774-4800
Ludington Distributors............................... (313) 925-7600

POTATO CHIPS/NUTS/SNACKS:
Bctler Made Potato Chips......................... (313) 925-4774
Country Preacher....................................... (313) 963-2200
Detroit Popcorn Company.........................1 -800-642-2676
Frito-Lay, Inc............................................. l-8(X)-24FRITO
Germack Pistachio C o............................... (313) 393-2000
Grandma Shearer's Potato Chips............... (313) 522-3580
Kar Nut Products Company...................... (248) 541-7870
Michigan Popcorn & Fast Food Supply.... (313) 861-3535
Michigan Rainbow Corp............................ (810)-365-5635
Nikhlas Distributors (Cabana)................... (313) 571-2447
Variety Foods. Inc.......................................(810) 268-4900
Vitner Snacks............................................ (810) 365-5555

PROMOTION/ADVERTISING:
Advo System............................................. (313) 425-8190
Intro-Marketing......................................... (810) 540-5000
J.K Kidd & Co.......................................... (248)647-6601
J.R. Markcting-Promotions....................... (810) 296-2246
JDA Associates......................................... (810) 393-7835
PJM Graphics....................... .....................(313) 535-6400
Promotions Unlimited. Corp.......................(800) 992-9307
Safeguard Business Systems..................... (248) 548-0260
Stanley's Advertising & Dist...................... (313) 961 -7177
Stephen’s Nu-Ad. Inc.................................(810) 777-6823

RESTAURANTS:
The Golden Mushroom..... ........................(248) 559-4230
Palace Gardens...........................................(810) 743-6420

SERVICES:
AARMCO Security.................................. (248) 968-0707
A Catered Affair...... .................................(313) 393-5311
AirPage.... ........ ........................................(248) 547-7777
Akram Namou, C.P.A................................(248) 557-9030
American Mailers......................................(313) 842-4000
Ameritech Pay Phone Services..................1 -800-441 -1409
AMNEX Long Distance Service...............(248) 559-0445
Bellanca, Beattie, DeLisle.........................(313) 964-4200
Buiten Tamblin Steensma & Assoc........... (616) 949-0490
Cellular One ...... r.V................................(313) 590-1200
Central Alarm Signal....... ......................... (313) 864-8900
Century Marketing......... ..........................(419) 354-2591
Checkcare Systems....................................(313) 263-3556
CIGNA Financial Advisors.......................(248) 827-4400
C&J Parking Lot Sweeping, Inc................ (801) 759-3668
Community Commercial Realty Ltd..........(248) 569-4240
Dean Witter Reynolds, Inc.........................(248) 258-1750
Detroit Edison Company...........................(313) 237-9225
Dialogue Marketing...................................(248) 827-4700
Dynasty Funding.......................................(248) 489-5400
Eco-Rite, Inc............................................. (248) 683-2063
Follmer, Rudzewicz & Co., CPA.............. (248) 355-1040
Food Industry Professional Network......... (248) 353-5600
Garmo & Co.. C PA ........ - ........................ (248) 737-9933
Goh's Inventory Service ............................ (248) 353-5033
Great Lakes Data Systems.........................(248) 356-4100
Independance One

Investment Group........... .....................  1 -800-622-6864
Infinity Communications Corp.................. (248) 442-0067
Karoub Associates...... .............................. (517) 482-5000
Law Officcs-garmo & Garmo...................(248) 552-0500
Market Pros...............................................(248) 349-6438
Menczer & Urcheck P C.. CPA.................(248) 356-1620
Metro Media Associates............................(248) 625-0700
Michigan Bell.................... ....................... (810) 221-7310
Midwest Autotel........................................(248) 960-3737
MoneyGram.................................. (800) 642-8050. x6953
Multi-gard/Audio Alert.............................(313) 562-2850
Nationwide Communications....................(248) 968-0412
Network Real Estate Services................... (248) 539-0900
Nextel Communications............................(248) 213-3100
Paul Meyer Real Estate............................. (248) 398-7285
PC Pro Shop..............................................(248) 853-6680
PC Specialties............................................(248) 594-3255
Potol Packing Co........................................(313) 893-4228
REA Marketing.........................................(517) 386-9666
Franki Smith's Red Carpet Keim...............(248) 645-5800
Peter Rageas, Attomey/CPA.....................(313) %  1-8400
Point of Sale Demo Service....................... (248) 887-2510
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Brown & Williamson Tobacco.................. (248) 350-3391
Hershey Chocolate U S A...........................(248) 380-2010
M & M M ars.............................................. (248) 887-2397
Philip Moms U S A .....................................(313)591-5500
R J Reynolds..............................................(248) 475-5600
Shenu's Candies.........................................(517)756-3691
Wolverine Cigar Company........................ (313) 554-2033

CATERING/HALLS:
Country House Catering............................ (517) 627-2244
Emerald Food Service............................... (248) 546-2700
Gourmet House, Inc.................................... (810) 771-0300
Karen's Kafc at North Valley.................... (248) 855-8777
Nutrition Services.......................................(517) 782-7244
Penna's of Sterling......................................(810) 978-3880
Southfield Manor........................................(248) 352-9020
St. George Cultural Center........................ (248) 335-8869
St. Mary's Cultural Center......................... (313) 421 -9220
Tina's Catering............................................(810) 949-2280

DAIRY PRODUCTS:
American Dairy Association..................... (517) 349-8923
Bcmca Food Service.................................1 -800-688-9478
Dairy Fresh Foods. Inc............................... (313) 868-5511
Golden Valley D airy................................. (248) 399-3120
Independent Dairy Inc................................ (313) 246-6016
London's Farm Dairy................................. (810) 984-5111
McDonald Dairy Co................................... (800) 572-5390
Melody Farms Dairy Company................. (313) 525-4000
Milk-O-Mat................................................(313)864-0550
Pomte Dairy................................................(248) 589-7700
Stroh's Ice C ream ...................................... (313)568-5106
Supenor Dairy Inc...................................... (248) 656-1523
Tom Davis & Sons Dairy.......................... (248) 399-6300

EGGS & POULTRY:
Linwood Egg Company............................. (248) 524-9550
Loewenstein Poultry................................... (313) 295-1800

FISH & SEAFOOD:
Seafood Intemational/Salasnek, Inc............ (313) 368-2500
Tallman Fisheries....................................... (906) 341-5887
Waterfront Seafood Company.................... (616) 962-7622

FRESH PRODUCE:
Aunt Mid Produce Co..................................(313) 843-0840
Detroit Produce Terminal........................... (248) 841-8700
Sunnyside Produce..................................... (313) 259-8947
Vitale Terminal Sales................................. (313) 843-4120

ICE PRODUCTS:
America's Ice, Inc........................................ (313) 491-9540
Midwest Ice................................................ (313)868-8800
Union Ice .....................................................(313) 537-0600

INSECT CONTROL
Rose Extermination (Bio-Serv)..................(313) 588-1005

INSURANCE:
Alphamerica Insurance Agency................. (810) 263-1158
America One............................................... (517) 349-1988
American Principal Group.......................... (810) 540-8450
Arabo & Arabo Insurance Assoc................ (248) 352-1343
Blue Cross/Blue Shield............................ 1-800-486-2365
Capital Insurance Group.............................(248) 354-6110
CoreSource............................... ................. (810) 792-6355
Gadaleto. Ramsby &  Assoc........................ (517) 351 -4900
Golden Dental............................................ (810)573-8118
Great Lakes Insurance Services.................(248) 569-0505
Health Alliance Plan...................................(810) 552 6000
IBF Insurance Group. Inc............................(248) 354-2277
Kanter Associates.......................................(248) 357-2424
Frank McBride Jr.. Inc................................ (810) 445-2300
Miko & Assoc............................................. (810) 776-0851
Monroe-George Agency....... .................... (248) 489-9480
Murray. Benson. Recchia..........................(313)831-6562
North Pointe Insurance...............................(248) 358-1171
Rocky Husaynu & Associates....................(248) 557-6259
SclectCare...................................................(248) 637-5391
Smawi Insurance Group............................ (248) 357-8916
The Wellness Plan......................................(313) 369-3900
Willis Corroon Corp. of MI........................(248) 641-0900

MANUFACTURERS:
Amato Foods..............................................(313) 295-3337
Bil Mar Foods.................... - .................... 1-800-654-3650
Eden Foods............................ ....................(517) 456-7424
Fine Manufacturing................................... (248) 356-1663
Gerber Products Co.....................................(810) 350-1313
Groeb Farms ............................................. (517)467-7609
Home Style Foods. Inc............................... (313) 874-3250
Jaeggi Hillsdale Country Cheese............. . (517) 368-5990
Kalil Enterprises. Inc.............. ....................(313) 527-7240
Key West Soda Life Preserver.............. . (305) 296-0005
Kraft General Foods.................................. (313) 261 -2800
Michigan (Pioneer) Sugar........... ..............(517) 799-7300
Monitor (Big Chief) Sugar........................ (517) 686-0161
Nabisco. Inc................................................ (248) 478-1350
Nestle Food Company............................... (248) 380-3670
Red Pelican Food Products....................... (313)921-2500
Singer Extract Laboratory......................... (313) 345-5880
Stadium Club Foods. Inc............................ (248) 332-8530
Strauss Brothers Co.................................... (313) 832-1600
Tony's Pizza Service.................................. (248) 634-0606

MEAT PRODUCERS/PACKERS:
Country Preacher....................................... (313) 963-2200
General Provision. Inc................................(313) 393-1900
E.W Grobbel Sons. Inc..............................(313) 567-8000
Hartig Meats .............................................(313)832-2080
Hygrade Food Products.............................(313) 464-2400
Kowalski Sausage Company.....................(313) 873-8200
LKL Packing. Inc....................................... (313) 833-1590
Metro Packing...........................................(313) 894-4369

Oscar Mayer & Company........................... (248) 488 3000
Pelkie Meal Processing ...........................(906) 353-7479
Potok Packing Co........................................ (313) 893 4228
Ray Pleva Products....................................(616) 228 5000
Smith Meat Packing. Inc............................. (313) 458-9530
Southern Sausage. Inc................................. (313) 369-8902
Strauss Brothers Co..................................... (313) 832-1600
Swift-Eckrich............................................. (313)458 9530
Texas Brand. Inc..........................................(708) 526-0620
Winter Sausage Mfg.. Inc............................(810) 777-9080
Wolverine Packing Company.....................(313) 568-1900

MEDIA:
The Beverage Journal................................. I-800-292-2896
Booth Newspapers......................................(616) 459-1567
C&G Publishing. Inc................................... (810) 756-8800
Daily Tnbune............................................. (248) 541 -3000
Detroit Free Press....................................... (313) 222-6400
Detroit N ew s.............................................. (313)222-2000
Detroit Newspaper Agency........................(313) 222-2325
Gannen National Newspapers .................... (810) 680-9900
Macomb Daily............................................ (810) 296-0800
Michigan Chronicle.................................... (313)963-5522
Outdoor Systems Advertising....................(313) 556-7147
WDIV-TV4 ................................................ (313) 222-0643
WJBK-TV2................... ............................ (810)557-2000
WWJ-AM/WJOI-FM .................................(313)222-2636
WWWW-AM/FM...................................... (313) 259-4323



Great for School Lunches!
Great for After School Snackin’! 
Vitamin Enriched!

See your 7Up Representative

With Popular Lunchbox Favorites
from 7Up!
12 PACKS/12 OZ. CANS



Proudly 
Announces Our 
"New Partners"

M IC H IG A N

Grand 
Rapids

Saginaw
PIAYTEX & al Pr0dllcts Division SP L A Y  E X  C o n s u m e r  P r o d u c t s  D i v i s i o n

D etroit

Ft. W ayne
Toledo

OHIO
Columbus 

INDIANA Cincinnati

Lousiville

KENTUCKY

Represented in the Detroit, 
Saginaw, & Grand Rapids, 

Michigan - Toledo, Cincinnati, 
& Columbus, Ohio - Ft. Wayne, 
Indiana - Louisville, Kentucky 

marketing areas.

SALES MARK is proud to service all 
the fine brands from Playtex . . . .

* FEMININE HYGIENE
* INFANT CARE

LM ngGloves
HandSaver
Gloves

See Your SALES MARK RepresentativeToday ...

Midwest Division
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SAGINAW
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